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It is difficult to sum up 2021 without putting the pandemic at the centre.
The vaccine came and gave us a common hope, but the pandemic continued
to hit Stockholm hard.
As finance councillor my primary focus have been to ensure that the
city’s operations managed to handle the pandemic to the best of its ability,
not least with the care of our elderly especially in mind. I have also tried
to look ahead to identify what can or need to be changed and how we can
shift up to further improve the conditions for running businesses in
Stockholm.
The parts of Stockholm’s business community that are dependent on
human encounters have continued to be hit hard. That is why it has been
so important that we, from the city’s part, can take sustainable measures
and decide on relief for these companies in particular. In addition, we have
in 2021 decided to invest intensely in locating major international events
to Stockholm in the coming years. To create financial support for the
restart after the pandemic, but also to give strength and pleasure back to
the city.
Large parts of Stockholm’s business life have done really well in 2021.
The forward-thinking, digital maturity and cutting-edge competence that
characterizes large parts of Stockholm’s business life has proved to be a
competitive advantage even during the pandemic.
In line with the city’s business policy, we have continuously and persistently, and step by step worked to make it easier to run businesses in
Stockholm. A job that in parts has been more difficult during the pandemic
but perhaps all the more important. I look forward to following up on how
that work develops in the coming years and to work towards our goal to
become Sweden’s most business-friendly city by 2025.
In times of international unrest, it is with pride that I can state that
Stockholm is an open, tolerant and forward-leaning city and should so
remain. I want Stockholm to feel at home for everyone who lives here and
for everyone who visits us, as guests, talent or investors.
Anna König Jerlmyr
Mayor and Chairwoman Stockholm Business Region
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OR G A N I Z AT ION
City Council

The Stockholm city council sets objectives and guidelines
for the city’s operations and appoints the mayor and vice
mayor. The members of the city council are elected every
four years by the citizens of Stockholm.

Stockholms Stadshus AB
Stockholms Stadshus is a company owned by the city of
Stockholm that manages and coordinates the city’s companies,
including Stockholm Business Region AB.

Stockholm Business Region AB
Stockholm Business Region is the official business office for
the city of Stockholm, responsible for the strategic development
and international promotion of the city, as well as the brand
Stockholm – The Capital of Scandinavia.
Stockholm Business Region is owned by the city of Stockholm
and part of Stockholms Stadshus AB.

Invest Stockholm
Business Region AB
Invest Stockholm is the official investment promotion
agency for the city of Stockholm. We are dedicated
to developing and promoting Stockholm as an attractive
destination for international investors and people.

Visit Stockholm AB
Visit Stockholm is the official destination development
company for the city of Stockholm.We are dedicated
place makers and promoters for Stockholm.
Visit Stockholm is owned by the city of Stockholm
and part of Stockholm Business Region.

Invest Stockholm is owned by the city of Stockholm
and part of Stockholm Business Region.

The Board
Key Figures
Earnings, SEK Million
EBT, Result, SEK Million
Equity Ratio, %
Balance, SEK Million
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No. of employees
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2020

2019

2018

135

133

147

149
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12,7

14.0

13.5

12.6

237

215

198

192

63

68

63

59

Executive Management
Staffan Ingvarsson, CEO Stockholm Business Region
Anna Gissler, CEO Invest Stockholm
Caroline Strand, CEO Visit Stockholm
Hans Aspgren, Chief of Staff
Christina Grönskog, Head of Information & Brand
Erica Grünewald, Director of Administration

Chair Anna König Jerlmyr (M).
Vice chair Arvid Vikman Rindevall (S)
Members Ulla Hamilton (M), Patrik Silverudd (L),
Petra Schagerholm (MP), Claes Nyberg (C), Marie Jokio (S),
Aleksandar Zuza (S), Rolf Brattström (V),
Alternates Börje Häggman (M), Ann-Katrin Åslund (L),
David Collste (MP) Jonas Naddebo (C),
David Bruhn (KD), Inga Näslund (S), Anders Larsson (S),
Kristina Öberg (S), Elisabeth Löfvander (V),
C = The Centre Party, L = The Liberal Party,
KD = The Christian Democratic Party M = The Moderate Party,
MP = The Green Party, S = The Social Democratic Party,
V = The Left Party

6

STO C K HOL M BU SI N E S S R E GION | STA FFA N I N GVA RS SO N, CEO

A COMMUNITY READY TO ADAPT
AND COPE WITH THE CHALLENGES
PHOTO: TOVE FREIJ
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L

have managed to do this still while keeping the long-term
structural challenges for the Stockholm region in mind.
Even if we, for natural reasons, had to focus on the
daily management of the pandemic’s effects in 2021,
we have also adjusted and looked ahead. The renewal
of our digital channels and services has continued. The
organization has been developed to better meet the future
needs of the local business community as well as visitors,
talent and investors. In addition, we have moved the
office, which both reduces our local costs and over time
creates better opportunities for collaboration within the
municipal group Stockholm City.
Curiosity about Stockholm is increasing, as a visitor
destination, as a place to live for international talent and
as a region to invest in. When the world is on its way out
of the pandemic, Stockholm is one of the cities with great
potential to lead that development. Stockholm’s power
and potential are further illustrated as we now enter a
new security policy situation with the Russian invasion
of Ukraine in February 2022.
Stockholm is a creative city that flourish in an open,
free, peaceful and global context. We are an integral part
of international trade and want to be a city where everyone has the opportunity to create their own happiness.
Today and tomorrow.

“S TOCKHOLM IS A CREATIVE CITY THAT
FLOURISH IN AN OPEN, FREE, PEACEFUL AND
GLOBAL CONTEXT. WE ARE AN INTEGRAL
PART OF INTERNATIONAL TRADE AND WANT
TO BE A CITY WHERE EVERYONE HAS THE
OPPORTUNITY TO CREATE THEIR OWN
HAPPINESS.”
Staffan Ingvarsson CEO Stockholm Business Region

PHOTO: OLA ERICSON

business community has
managed really well to change, adapt and cope with the
challenges that the pandemic brought with it. Stockholm
strengthened its leading-edge position in many of the
strategic industries of the future even during 2021.
Stockholm has a very strong international business
community with good conditions for creating future
prosperity. The strong position in ICT, Life Science
and various solutions linked to sustainability issues is
growing further.
All businesses that are dependent on personal contacts have been hard hit by the pandemic. The hospitality
industry, whose very essence is the various forms of
meetings between people, has been greatly affected.
That has in turn made a great impact on the city itself.
Stockholm want to see the international visitors to
come back and the work to restart the international air
connections is a high priority.
In 2021, the Stockholm Business Region worked
to help, guide and facilitate the companies that were
hardest hit by the pandemic, and to be available to those
that had a great deal of concern and many questions.
We have worked in an extremely close and flexible way
with the hospitality industry in particular to support its
challenges during the year. I am very proud of how we
arge parts of Stockholm’s
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I N V E ST STO C K HOL M – STO CK H O L M BUSI N ES S A L L I A N CE

I N V E ST STO C K HOL M | A N N A G I S SL ER, CEO

THE HOME OF IMPACT INVESTMENTS

Stockholm
Business Alliance
From an international perspective Stockholm has proved

“S TOCKHOLM IS THE
PLACE WHERE YOU
CAN CONNECT WITH
THE LEADING IMPACT
MAKERS.”
Anna Gissler
CEO Invest Stockholm

2021

in many ways, for all
Stockholmers as well as for the business community.
Some industries, especially in the service and experience
sector, have suffered from real crisis, while large parts of
the Stockholm business community have been booming,
with the only slowdown being the lack of components
and supplies.
Even before the pandemic, Stockholm had as many
as 30% of its labour force working part-time remotely.
The well-developed dark fibre network has been a basic
prerequisite for creating the world’s 3rd leading start-up
ecosystem, whose value almost doubled during 2021 to
EUR 239 billion.
In the last five years, Sweden has almost quadrupled
the number of Unicorn companies, reaching 35 in 2021.
The vast majority of these companies are created in and
operate from Stockholm. The societal development, not
least in the start-up environment, has rapidly moved
towards the issue of sustainability, making it a prere
quisite already in the business concept. Norrsken House
in Stockholm is today Europe’s largest hub for start-ups
and entrepreneurs focusing on sustainability. Their goal
has been a challenging year

PHOTO: FOND & FOND
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50+ municipalities
collaborate in
Stockholm Business Alliance

is to create an Impact Unicorn – a company that helps
one billion people instead of being valued at $ 1 billion.
In December 2021 Bloomberg News published
an article on “Venture-Capital Record Makes Sweden
New Impact Hub in Europe.” During the year Sweden
attracted a record number of investments in Impact
Start Ups, USD 4.5 trillion, which in comparison with
all other European countries was the largest amount of
capital invested in impact driven start-ups in 2021.
Our strength and leading position within sustainability and new technical solutions is equally visible in
the companies that establish themselves in the region.
When Microsoft in 2021 opened its two data centres that
will provide larger parts of Europe with data storage, it is
obvious that they choose Stockholm to benefit from and
implement Swedish green energy and technology, and
thus develop their own sustainability work.
Stockholm’s position as a leading innovative region in
Europe made UNICEF relocate its new global office for
innovations to the city in 2021.The main reason being
that Stockholm is the place where you can connect with
the leading impact makers.

Stockholm county:
Stockholm, Danderyd, Lidingö,
Sollentuna, Solna, Täby,
Upplands-Bro, Upplands Väsby,
Sigtuna, Vallentuna, Ekerö, Nacka,
Haninge, Tyresö, Nynäshamn,
Huddinge,Botkyrka, Nykvarn,
Södertälje, Norrtälje, Järfälla,
Österåker and Salem
Gävleborg county:
Gävle and Sandviken
Dalarna county:
Ludvika, Avesta and Smedjebacken
Uppsala county:
Uppsala, Knivsta, Heby, Håbo,
Enköping, Östhammar and Tierp
Västmanland county:
Västerås, Hallstahammar, Arboga,
Kungsör, Sala and Köping
Södermanland county:
Eskilstuna, Nyköping, Oxelösund,
Gnesta, Trosa, Katrineholm,
Flen and Strängnäs
Örebro county:
Örebro and Karlskoga
Östergötland county:
Norrköping and Linköping

to be a strong and competitive region with good conditions
for taking market shares, in spite of the uncertainty caused
by the pandemic. In order to strengthen the region’s global
position and further increase the presence of international
business it is important that the work to improve the
business conditions in the region continues. The municipal
cooperation Stockholm Business Alliance (SBA) was
founded in 2006 to facilitate geographical cooperation
focusing on growth. Invest Stockholm has as a coordinating organization the task of running SBA. The main focus
areas are business services, investment promotion activities
and international marketing in collaboration with SBA’s
member municipalities.
In 2020, a new co-operation agreement was drawn up
for the period 2021 – 2025, which includes more than
50 municipalities from eight counties. This investment
promotion work continued during the year, although with
fewer so-called investment leads due to the pandemic. The
work was based on key account systems where each project
manager or sector manager at SBA had a close dialogue
with five to ten municipalities. The conversations revolved
around how the coordinating organization in collaboration
with the municipalities can support local companies and
also attract new establishments. The result was ultimately
better than expected with 24 establishments where the SBA
was involved.
Furthermore, during the year, special communication
and marketing efforts were made to generate investment
leads. Several reports in various thematic areas have been
launched to support the strategic investment promotion
work. Trade fair participation has naturally been less
extensive but was resumed on a smaller scale during the
autumn of 2021 with participation in three trade fairs.
The work to improve business services within the SBA
region has been ongoing. SBA’s Customer Satisfaction
Index (NKI) survey, which measures companies’ satisfaction
with the exercise of municipal authority, this year included
a measurement of the area of procurement (Satisfaction
Procurement Index, NUI). The area of procurement is
now a mandatory part of the SBA´s Customer Satisfaction
Index (NKI).
Companies in contact with the SBA municipalities
are increasingly satisfied with the exercise of municipal
authority. The rating has increased from barely approved in
the first survey (NKI 63) to a high grade (NKI 74) in 2021.
The work to improve the service to the business community
in the executive processes continue in order to strengthen
the business climate and the development of the SBA region.
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STO C K HOL M BU SI N E S S C YC L E

A SCARRED HOSPITALITY INDUSTRY
WELCOMES THE VISITORS

STOCKHOLM BUSINESS CYCLE

Economic growth
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“IN 2021, WE HAVE BUILT A STRONGER AND MORE SUSTAINABLE
DESTINATION READY TO WELCOME NEW AND OLD GUESTS.”

10 11 12 13 14 15 16 17 18 19 20 21

n Stockholm County n Stockholm City n Sweden excl. Stockholm   Source: Statistics Sweden

Economic growth recovered in 2021. In
the fourth quarter, wages bill in the private
sector increased by as much as 9.5% in
Stockholm county and by 10.3% in the
city of Stockholm, compared with the same
quarter in 2020. In the rest of the country,
the wages increased by 7.8% during
same period. The high figures are partly
explained by 2020 being characterized
by low growth making the increase on an
annual basis large. The average wage bill
development over the past decade is a 4.6%
growth in the county, 5.0% in the city and
3.7% in the rest of the country.

Employment has increased in Stockholm
every quarter for the past decade, except
during the pandemic year of 2020. In
the beginning of 2021, the number of
employed decreased in both Stockholm
county and the city of Stockholm, to be
followed by recovery in the second half.
During the fourth quarter of 2021, the
number of employed residents increased
by 2.7% in Stockholm county and 1.4%
in the city of Stockholm compared with
the same quarter in 2020. In the rest of
Sweden, employment decreased marginally
by 0.2% for the same period.

PHOTO: HENRIK TRYGG

Strong recovery marked the Stockholm economy in 2021. For a long time, Stockholm
has had a strong labour market and good growth in the economy but saw a temporary
decline during the pandemic. In 2021, employment turned up during the second half
of the year and both population and wages increased.

10 11 12 13 14 15 16 17 18 19 20 21
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The number of inhabitants increased
slightly in Stockholm during 2021. In the
fourth quarter, the number of inhabitants
increased by 1% in Stockholm county and
0.3% in the city of Stockholm compared
with the same quarter the year before. In
the rest of the country, the corresponding
figure was 0.6%. That equals 23,149 more
inhabitants in the county and 3,219 more
inhabitants in the city compared with
2019. Over the past decade, the county has
grown by an average of 32,367 inhabitants,
of which 11,445 in the city. Stockholm
county now has 2,415,139 inhabitants, of
which 97,877 are in the city of Stockholm.

Y

marked by the pandemic and the
impact it had on travelling and the hospitality industry.
The revenues from tourism in Stockholm increased
compared with the previous year, but they were still far
from reaching pre-pandemic levels.
It is difficult to fully assess the pandemic’s long-term
consequence for the hospitality industry in Stockholm.
A complete recovery will take time due to the burden
of dept in relation to the small margins these operations
generally have. During the year hospitality enterprises
showed a great ability to quickly adapt their operations
once the restrictions were eased in the summer and guests
started to return. The domestic market has contributed
with a customer base that made it possible for most businesses to maintain certain operations and the feared scope
of liquidated companies was kept lower than anticipated.
International guests are important for Stockholm’s
ability to grow and develop as a global destination and
the lack of visitors from abroad made a great impact. The
pandemic’s effects on the air, ferry and cruise industry
had major negative consequences for Stockholm’s access
ibility. To increase the ability to make a rapid restart,
Visit Stockholm prioritized parts of the marketing efforts
to national target groups and markets nearby. Visit
Stockholm has also provided the hospitality industry
with in-depth knowledge of visitors’ expectations of
sustainable and digital products and services. To further
speed up the restart the company has also been involved
in the collaboration projects Omställning Stockholm and
Attraktion Stockholm. The project Attraktion Stockholm,
et another year

Caroline Strand
CEO Visit Stockholm

part-financed by the Swedish Agency for Economic
and Regional Growth, has been initiated to increase
Stockholm’s strategic position as an attractive academic
meeting place
Other new projects that will boost the restart are
the Championship project, launched to help develop
Stockholm as Northern Europe’s leading event city
when co-hosting the 2023 World Men’s Handball
Championship and the 2025 Men’s Ice Hockey World
Championships. Contributions have also been made
to a Nordic application feasibility study for the UEFA
Women’s Football Championship 2025.
To develop and activate Stockholm as a destination,
in-depth collaboration work has also taken place with,
among others, the stakeholders in City, Djurgården,
Gamla Stan and the archipelago. The new project
Position Stockholm City is a game changer for the city
and stakeholder collaboration in place making.
The year has contributed to an intensified trend
for shorter trips driven by interests in both active and
sustainable lifestyles. A national survey shows that
Stockholm ranks as the number one destination to visit.
The interest in visiting the capital when possible is great,
even if many opted out in 2021 due to the pandemic.
Stockholm’s unique position as an open and creative
city has permeated the work and kept us going, to adjust
and to open up when opportunities are given. Together,
we have in 2021 built a stronger and more sustainable
destination ready to welcome new and old guests in
2022.
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2 out of 5 bednights are still missing from 2019
In previous years, the amount of bednights in the county has grown at a sustainable pace with 3-5% annually. Compared to pre-pandemic 2019
there were 40 % less bednights in 2021. In relation to 2020 the amount of bednights went up with 34%, though.

The annual growth of guest nights in %
Stockholm county

Foreign visitors have recovered more slowly

+5%

9

+5%

12

+4%

15

+34%
9.2

3
0

million
guest nights
in total

-55%

6

2017

2018

2019

2020

8 out of 10 guest nights
in the region are Swedish,
close to 7.3 million.

241,000
In 2021, cruise passengers in Stockholm increased to
241,000 passengers compared to 2020.

4,426,000
In 2021 ferry passengers in Stockholm increased
to 4,426,000 compared to 2020.

Source: Ports of Stockholm

Remaining 21%
are foreign (1.9 million).

+16%

2021

9,200,000

84 000 trains arrived at Stockholm Central Station
during 2021. That is 8% less than in 2019,
but an 16% increase compared to 2020.

In the second pandemic year 2021
Stockholm region had 9.2 million
guest nights, which is 40% less than
in the record year 2019 with 15,3 million
bednights.

n 2021/2020

n 2021/2019

Total

Swedish

Foreign

0%
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-20%
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-40%
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-60%
-70%

34%

–65%

10%

27%

20%

36%

–40%

30%

–26%

40%

ZZ

Z

Source, all graphs on this spread: data SCB/Tillväxtverket, Statistics Sweden

Change in guest nights per comparison year

+14% +16%
In 2021 the total number of airport passengers
increased by 14% to 8,721,000 passengers
compared to 6,535,000 in the previous year.

The number of International
airport passengers increased by 16%
to 6,538,000 compared to 2020.

Source: The Swedish Transport Agency
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New Barometer data
The data shows how different parts of the hospitality industry
was affected monthly in 2021 compared to 2019.

”AFTER MY YE ARS AT SPOTIFY,
I FELL IN LOVE WITH STOCKHOL M,
IN SEVER AL WAYS. SWEDEN
OFFERS A UNIQUE COMBINATION
OF BENEFITS, ITS PARENTAL
LE AVE POLICY, AND ALL OF THIS
COMBINED WITH STARTUP
SOFT FUNDING, A THRIVING
INVESTMENT COM MUNIT Y AND
A HIGH DENSIT Y OF UNICORN
ALUMNI M AKE FOR A VERY
FAVOR ABLE ENVIRONMENT FOR
ENTREPRENEURS HIP AND LIVING.”
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-80%

-100%
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SEP
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Juan Manuel Serruya Co-founder and CEO, Datia

n Bednights in paid accomodation in greater city area n Accomodation revenue
n Ferry/Sea cruises (passengers) n Airports (total passengers) n Museum visitors n Attraction visitors

Stockholm ranks
number one in the Nordics

No.1
Stockholm consistently ranks as the
number one financial centre in the Nordics,
thanks to its combination of a highly
competitive market with a strong financial
infrastructure.

Source: Stockholm Tourism Barometer

Finance and ICT – top investments in 2021
It is clear that investments in Finance and ICT (tech) dominate the SBA region and continue to be very important for growth.
Most new establishments are found in Retail and Manufacturing.
The table shows investments per industry in 2021 based on number of deals.

60
50
40

Stockholmers miss events held in the city
Two thirds of the Stockholmers
find major events important,
according to a survey
made in the spring of 2021.

The events the stockholmers
missed most are

1
2
3
4

concerts
sports events
theatre/musicals
exhibitions

Source: Evenemangsundersökning (April 2021), Enkätfabriken/Visit Stockholm (1004 respondents, aged 16-79, Stockholm county).

30
20
10
0
Cleantech

Creative
Industries

Finance

Hospitality
& Connect
ivity

ICT

n Venture Capital

Infra
structure

Life
Sciences

n Mergers & Acquisitions

Logistics

Manu
facturing

n Establishments

Source: Dealroom.com and Orbis Crossborder Investment

Metals &
Mining

Retail

Other
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T H E BU SI N E S S C OM M U N I T Y OF STO C K HOL M

THE BUSINESS COMMUNITY
OF STOCKHOLM

“T HE CREATIVE AND CULTURAL INDUSTRIES CONTRIBUTE TO STOCKHOLM’S
ECONOMY WITH INNOVATION, JOBS AND GROWTH. BUT THEY ARE ALSO
A CRUCIAL PART OF THE CITY’S IDENTITY AND ATTRACTIVENESS, CLOSELY LINKED TO
OUR HOSPITALITY INDUSTRY. STOCKHOLM’S CREATIVE AND CULTURAL INDUSTRIES
PLAY A CRUCIAL ROLE IN THE ECONOMIC RECOVERY AFTER THE PANDEMIC.”
Anna König Jerlmyr Mayor of Stockholm
and one of the speakers at Stockholm Creative Tech Week

S

tockholm is the job and growth engine of Sweden.

It is the region with the highest contribution to the
country’s gross domestic product (GDP) in relation to
its population size – one third of the country’s GDP
comes from Stockholm. More than every fourth person
in Sweden, approximately 1.2 million, is employed in
Stockholm county. Over the past decade the region
has accounted for approximately 40% of Sweden’s total
growth and created half of all new jobs in in the country.
Stockholm is competitive from a European perspective
as well and excels the ranking of European cities in
several areas.
The city of Stockholm is the largest municipality in
the region and approximately 720,000 people work in
the city. The public sector account for approximately
one-fifth of all jobs. Since 2013 the number of employees
in Stockholm has increased by around 100,000.
In a Nordic context Stockholm is the city where
most international companies choose to locate their
headquarters. Foreign companies account for about

Adam Kostyál Nasdaq Head of European Listings

P H OTO: FOND &FON D (M USICIAN ISABE LLA JASM AN)

”N ASDAQ´S FIRST NORTH HAS BECOME A LEADING
GROWTH MARKET FOR EUROPEAN SMEs AND
OUR MARKETS IN STOCKHOLM ATTRACT ALMOST
1/3 OF THE SME LISTINGS IN EUROPE.”

20% of the jobs in the city. The business community is
diversified and consists of a variety of industries where
just over 80% of the industries are represented. In terms
of the entire city, the range of industries has increased
slightly over time.
In total, the number of workplaces has increased by
16% or with close to 12,000 workplaces between 20132021. The increase has taken place in almost all industries, but most new workplaces are found in information
and communication technology (ICT), business services
and hotel and restaurant operations. The trend over time
is that the knowledge-intensive industries and professions have increased the most. Most Stockholmers who
work in business have their jobs linked to private service
industries (60%) and the most common occupations are
in ICT, organizational development, investigation, HR,
insurance and corporate sales.
It’s clear that the effects of the Covid-19 pandemic
has impacted Stockholm’s business community. It’s
just as obvious that the economic situation gradually
improved, and that the economic mood was strong at
the end of the year. It is important to emphasize that the
effects of the pandemic on Stockholm’s business life have
been twofold. Some industries have performed relatively
well or recovered; above all the city’s strong ICT sector.
While contact-oriented industries, negatively affected by
the social restrictions – not least Stockholm’s hospitality
industry – suffered continued damage in 2021.
Looking ahead, it is the war in Ukraine that in a short
time has developed into the largest source of concern for
the business community’s recovery and for continued
entrepreneurship, growth and welfare in Stockholm.
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T H E BU SI N E S S C OM M U N I T Y OF STO C K HOL M | STO RI ES

They can make anything happen
The pandemic made filmmakers rediscover Stockholm as a perfect location for
their productions. A growing demand for costume rentals, scenery construction
and studio space has made Independent Studios busier than ever.

Anything can happen in Saltsjö-Boo in the south of
Stockholm. Only hours ago, the studio was transformed
into an entrance hall with stairwell, bannisters, letterboxes, the works – making it the perfect setting for a
home delivery commercial. While the promotion scenery
is dismantled, a man perched on mobile scaffolding is
painting the giant studio wall in that perfect greenscreen
colour needed as background for the next shoot. The
pandemic has made staff and facilities at Independent
Studios busier than ever. After a few weeks of initial
pandemic standstill in March 2020 the order books have
filled up at an increasing speed.
“P RODUCERS, DIRECTORS AND SET DESIGNERS THAT
PREVIOUSLY WENT ABROAD TO MAKE THEIR FILMING
RETURNED TO SWEDEN AND BROUGHT WITH THEM
MISSIONS FOR INTERNATIONAL CUSTOMERS AND THEIR
PRODUCTIONS OF COMMERCIALS AS WELL AS DRAMA.”
Janne Lundgren CEO at Independents Studios

The main reason for relocating to Stockholm was to
begin with that Sweden never went into lockdown.
“But many of our customers have since discovered the
advantaged of filming in Stockholm and appreciate the
innovative, safe and reliable solutions we could provide
during the pandemic,” says Janne.
Filming while following all restrictions was hardly business as usual. It was a challenging task, Janne explains,
but working with such a group of engaged individuals
made it possible to come up with creative solutions and
innovative ways to make the film production safe, and
also from abroad.
“While studios in other countries were forced to close
down, we had production going round the clock. At
night-time we had directors in Canada and the US giving
instructions via link while recording in our studio in
Stockholm,” says Janne.

In the adjacent workshop the scenery and special props
needed for production on site are made as well as the
mission for various productions, events and promotions
outside the studio. The connecting corridors are lined
with photos and ornamental pieces telling stories about
special occasions, theatre plays or filmsets. Jens Munter,
head of Independent Dekor, is particularly satisfied with
the miniature submarine hanging from the ceiling. He
made that for the villains in a children’s TV-production
featuring the famous Swedish detective Ture Sventon.
The studio also has a costume department that offers
rentals and manufacturing for all kinds of productions
all over Scandinavia. When the pandemic made physical
visits and fittings impossible digital showrooms became
the solution, something that has turned out really well.
Costumes have their premises in Frihamnen, on the other
side of town though, and the next door actually opens up
to a studio transformed into a police station. This is the
setting for Beck, one of many renowned Swedish crime
dramas. At present the crew is at a different location but
returns on a regular basis to shoot the indoor scenes for
the latest season of this Nordic noir.
“Streaming services have had a huge impact on our
industry, especially since their budget for studio and
scenery generally is much better than what normally is
the case,” says Jens.
The studio has been engaged in several streamed series
already, among others Quicksand (Störst av allt), the very
first Swedish-produced original series for Netflix where
the studio provided scenery, and in the making of Love
& Anarchy (Kärlek och Anarki), both set in Stockholm.
“The emergence of streaming platforms will generate
more local production, especially of series. That will, in
combination with the new SEK 100 million Swedish
film production incentive starting in 2022, hopefully
make even more film makers discover what a beautiful
and cinematic city Stockholm is,” says Janne Lundgren.
P HOTO :FO ND&FO ND
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A physical Space for the digital generation
Stockholm city centre has become home to the world’s largest gaming venue.
A unique meeting place for gamers of all ages – that also hosts the brand-new
interactive celebration of Stockholm born DJ Avicii’s musical legacy.

The delays were tough. In terms of construction, materials, components and everything else connected with the
pandemic. But when Space finally opened in November
2021 – about a year later than scheduled – the digital
generation got a unique meeting place and gaming destination at Sergels torg in the very heart of Stockholm city.
Much thanks to great collaboration between the city, the
property owner and the investors, as it is no coincidence
that Space emerged at this very spot.
Sergels torg is an area that has been struggling with
challenges involving drugs and other crimes and where
the city invests a lot to increase safety. AMF properties,
owning the high-rise building, and its previous CEO
Mats Hederos, known for his ability to turn back water
areas into attractive and bustling locations, wanted to
find the right tenant. Hence, they turned to Pophouse
entertainment, the team behind creations like the avatar
concert tour ABBA Voyage and Mama Mia the party
and approached co-owners Björn Ulvaeus and Conni
Jonsson – that in turn suggested the creation of a physical
meeting place for the digital generation.

Two floors under the square she opens the doors to the
ultramodern Space Arena particularly suitable for e-sport
events. The 100 square metres 8K LED screen, she says
– not without pride – is the biggest of its kind, so far
anyway. Sound quality, connection times, everything
is referred to as the best money can buy, which should
attract big players as well as the small.

“I am really proud of the great collaboration we have
with Stockholm city. It has made all the difference, on all
levels and in every detail. The city even offered to move
the bus stop to make sure young visitor can get safer rides
home,” Åsa exemplifies and adds:
“We all know that gaming can be a very testosterone-
fueled world, so we have ourselves worked very hard to
create an inclusive environment enabling everyone and
all ages to connect, collaborate and create.”
Huge efforts have been put in to make sure that the world
of gaming at Space is equally welcoming regardless of
who you are and where you come from. E-sport, Åsa
points out, is the very sport where boys and girls can
compete on exactly the same terms.
“We want them to be able to do just that,” she says and
explains about house rules set up to avoid bad language
and behaviour and how ID-checks and safety cameras
help create a friendly environment.
Space Academy is another way to reach out to kids of all
backgrounds. Schools are invited to have their compulsory programming classes for ninth graders at Space and
anyone can sign up for classes.
“A real proof of success would be to hear about that new
Swedish unicorn that developed from a team up at Space
academy. Our goal is to make this the natural meeting
point for the gaming generation. That work is just about
to begin,” says Åsa Caap.

PHO TO :FON D&F OND

“At the same time Klas Bergling, DJ Tim Avicii
Bergling’s father approached Per Sundin CEO at
Pophouse and suggested a tribute similar to the ABBA
museum for Tim. It was all these simultaneous ideas
that boiled down into what today is Space,” says Åsa
Caap, Head of Space, while leading the way through the
shining new multi-storey underground setting that with
400 fully equipped gaming set-ups makes it the world’s
largest permanent gaming venue.

Space is much more than an unusually lavish gaming
venue, though she explains. It’s home to the Avicii
Experience that due to the pandemic opened first in
2022. It is also Space Community, several floors of
co-working spaces. Even so, most of the uniqueness lays
in the gaming part of the building and a huge part of Åsa
Caaps job has for the last year been to synchronize the
project with the city to make sure Space becomes that
safe and inclusive space for a younger generation that all
parties involved have wanted to create.

“I AM REALLY PROUD OF THE GREAT COLLABORATION
WE HAVE WITH STOCKHOLM CITY. IT HAS MADE
ALL THE DIFFERENCE, ON ALL LEVELS AND IN EVERY
DETAIL.”
Åsa Caap Head of Space
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”N OW IS THE TIME FOR US TO GET EVEN CLOSER TO OUR MEMBERS, THE CREATORS,
FILMMAKERS, PARTNERS AND CULTURAL COMMUNITIES THROUGHOUT THE NORDICS
– WHICH IS WHY I’M EXCITED TO ANNOUNCE THAT IN THE SECOND HALF OF THIS
YEAR WE’RE OPENING A NORDIC OFFICE IN STOCKHOLM THAT WILL FUNCTION AS
A HUB FOR THE REGION.”

STOCKHOLM – THE BRAND

Lina Brouneus Netflix – Director of Acquisitions & Co-Productions – EMEA
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VISIONARY

Stockholm grows. So do other cities around the world.
This means that competition for business, tourism and talent
grows as well. That is why Stockholm needs to stand out from
the crowd – for the right reasons. The Stockholm DNA – Visionary,
Trustworthy and Free – creates unique conditions to succeed.

DNA
FREE

TRUSTWORTHY

Great Reputation – but low awareness

Digital visibility

There is a direct link between a city’s reputation and
people’s willingness to visit, work and live there. Effective government, appealing environment and advanced
economy are key attributes driving the reputation.
Stockholm has for years been ranked as one of the five
cities in the world with the best reputation, but the scores
on awareness are low. A comprehensive benchmarking
analysis has been initiated to get a current picture of
Stockholm’s brand and perception among its target
groups in 2022.

For cities like Stockholm digital visibility is imperative to
build a global brand. In the research study Europe´s most
talked about cities (ING) Stockholm was highlighted
as one of five cities to pay attention to, for having the
greatest potential to grow their digital profiles.
In 2021 SBR has continued its extensive work to
develop digital services that will contribute to strengthen
the Stockholm brand and meet the behaviour and need
of priority target groups. The work is based on the DNA
of Stockholm and the city brand platform.

Vi vann!
visitstockholm.com
for visitors and talents

Stockholm on the screen –
a branding tool to increase awareness

The new visitstockholm.com was launched in early 2021
and was awarded the Swedish Design Prize already in
October. The site provides digital services for visitors,
(international and domestic) and international talents.
Visitstockholm.com was developed and built based on
extensive insight work and on user tests in close co-
operation with the target groups. The launch of this new
site is in line with the digital development work, carried
out by the company, aiming to provide digital services
that meet the needs of the target audiences. During the
year, work has also started for developing adapted digital
services for the business target group in 2022.

Stockholm appearing on the movie screen, in TV/
streaming series and documentaries internationally is an
effective branding tool to raise awareness of Stockholm
globally. The interest in filming in Stockholm is continuously increasing, which was visible also during the
pandemic. Stockholm was one of the few places in the
world where it was possible to carry out corona-adapted
shootings, as Sweden wasn´t in a lockdown. As the
possibilities of filming abroad was very limited many
local productions also stayed in Sweden and worked
in the region. In addition, new streaming services have
established offices in Stockholm, which has generated an
increase of locally produced material. In 2021 Netflix set
up their Nordic office in Stockholm to further ramp up
the production of original local content.
SBR work close together with the newly established
company Film Stockholm and its organisation at Region
Stockholm. The aim is to strengthen Stockholm as a
filming location and to meet the future needs of the film/
tv-industry, in terms of business as well as talent.

The jury’s motivation was:

“F OR A FORM THAT DRAWS
INSPIRATION FROM ARCHITECTURE
AND AROUSES THE DESIRE
TO DISCOVER OUR CAPITAL.”
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YEAR IN REVIEW –
HIGHLIGHTS AND ACTIVITIES

P HOTO: HENRIK TRYG G
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“S TO CK H OL M IS WAY
AHE AD OF M ANY OTHER
CITIES, ESPECIALLY IN
TER MS OF ENCO UR AGIN G
INTERNATI O NAL WOMEN
AN D PROVID IN G A RE ALLY
SUPP ORTIVE ECOSYSTEM
IN WHICH FOR WOMEN
TO WORK.”
Stephanie Mazzotta’s
Hidden Gems, winner of the Travel
and Tourism category of Stockholm
Innovation Scholarship 2021

Start your own business

SEK 2.5 million to Stockholm Archipelago

SPACE opened to the public

Stockholm Innovation Scholarship

In September, an extensive campaign was carried out
to increase awareness of the new service ‘Starta eget
Stockholm´, which will make it easier for citizens to start
a business in Stockholm. The service is free of charge
and matches entrepreneurs with private advisers who
assist with coaching during the process of starting a
business.

The collaborative project Stockholm Archipelago, which
is project-led by Visit Stockholm, has been granted
support by the Swedish Agency for Economic and
Regional Growth of SEK 2.5 million to develop sustainable and attractive nature experiences in the Stockholm
archipelago. The project period runs during 20212022.

In November it was finally time for the inauguration of
Space – a digital, cultural centre in the heart of Stockholm city, at Sergels Torg. A physical meeting place for
the digital generation. The concept combines ingredients
of the digital culture – gaming, music, content creation
and digital know-how under one roof.

The scholarship ceremony usually takes place in solemn
forms in the Golden Hall in Stockholm City Hall but
had to be replaced with a digital ceremony due to the
pandemic also in 2021. The Stockholm Innovation
Scholarship is awarded in five categories: Simplify

Corporate dialogues

”T HERE IS SO MUCH TALENT IN STOCKHOLM AND THERE ARE MANY HEAD OFFICES
HERE WHICH CREATES A GOOD TALENT BASE. WE NEEDED FOOD SCIENTISTS AND
WE WERE ABLE TO FIND THEM HERE.”
Stefan Lagerqvist CEO , NICK´s

Corporate dialogues were held with the local business
community in all 13 districts of the city. The dialogue
meetings are an opportunity for entrepreneurs in
Stockholm to directly influence the city’s business
work and development in the various districts. The
dialogues are equally important for the city’s improvement work in supervisory and permission processes.

Everyday Life, Creative Industries, Life Science & Health,
Travel & Tourism and Social Impact & Sustainability. The

scholarship is made possible with funds from the city and
the Agne Johansson Memorial Fund. The five winners
receive a scholarship of SEK 100,000 each, a free workplace at United Spaces for six months and innovation
advice via Almi.
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Reports launched in 2021
Stockholm FoodTech Guide
Stockholm, defined by
its spirit of collaboration,
openness and innovation,
has the ambition to become
the international playground
for the next generation food
systems. The guide encapsulates the latest investment
statistics and trends including
a mapping of over 130
start-ups within the foodtech
sector in Stockholm. It also
includes a presentation of
the Stockholm food scene, its
position as the gastronomical
epicentre of the Nordics and
the region’s fame for its tech
innovations and progressive
sustainable values.

“S TOCKHOLM IS UNIQUE IN BEING ABLE TO COMBINE
THE TALENT POOLS FROM FINTECH AND GAMING.”

Improving Quality of Life
for People with Neurodegenerative Diseases

Stockholm
FoodTech Guide

This report examines how
industry, government and
universities are collaborating
to take on the challenges
presented by a rapid increase
in incidences of neuro
degenerative diseases like
Parkinson’s and Alzheimer’s.
It also include an insight into
the universities and research
institutes in the greater
Stockholm region that conduct
vital research on these
diseases.

Opportunities to co-create
the next generation food system

Improving Quality of Life
for People with
Neurodegenerative Diseases
Stockholm Researchers and Health Tech Companies
Rapport_FoodTech_2111_v4.indd 1

2021-11-25 13:29

Lena Hackelöer co-founder of Brite
Stockholm FinTech Guide

Sthlm Play

Creative Tech Week

Sthlm Play is a gaming guide initiative launched in
November to raise public awareness around e-sports
and Stockholm as the city that probably has the most
gaming and e-sport companies per capita in the world.
A selection of events was gathered and activated in close
co-operation with the gaming community and the
hospitality industry around events held in Stockholm
this autumn.

During the Stockholm creative techweek held in
November, the local business community teamed up to
showcase what Stockholm has to offer for international
and local investors. The program showcased tech companies within the cultural and creative industries, with
a special focus on music, film, TV, gaming, e-sports and
fashion. The work was partly based on the report Creative
and Cultural Industries in Stockholm.

World Championships to Stockholm

Project – Attraktion Stockholm

In the autumn Stockholm was appointed co-host to the
2023 World Men’s Handball Championship as well as the
2025 Men’s Ice Hockey World Championships. The city
is investing in major international events as a tool for a
restart and to establish Stockholm as a leading event city.
A project office has been established under the leadership
of Visit Stockholm.

Visit Stockholm was together with the City Management
Office granted a SEK 1 million funding by the Swedish
Agency for Economic and Regional Growth to develop
new ways to promote collaboration, innovation and
meetings within the Attraktion Stockholm project. The
project involves people from the city, academia and
business and will be implemented during the period
2021-2022.

Stockholm reinforces its position as one of Europe’s top fintech
hubs and is ranked as number three, just after London and
Berlin. This year’s edition of the Stockholm Fintech Guide
explores the growth categories in the world of Swedish fintech
and looks at the latest investments, with green fintech as
one of the emerging verticals. The guide summarizes the latest
investment statistics and provides expert insights from key
players in the city’s fintech ecosystem.

Stockholm
FinTech Guide
Welcome to the city where innovation
and sustainability go hand in hand

Stockholm Establishment Guide
This guide provides international companies
with essential information on how to start,
operate and grow a business in the Stockholm
region. It covers areas such as commercial
leases and rents, corporate taxes and tax
relief for foreign experts, work and residence
permits, mergers and acquisitions, and business costs amongst other useful information.

Stockholm
Establishment Guide
2021

Advanced Therapeutics Manufacturing
A new report on Advanced Therapeutics Manufacturing and
Life Science in the Stockholm region shows that the sector has
grown by 66% in the past four years. The report features a
detailed overview of the sector by Professor Johan Rockberg
from the Royal Institute of Technology, and Catarina Flyborg,
Vice President of Cell and Gene Therapy at Cytiva. Case
studies from life science companies based in the Stockholm
region are also included.
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