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– where great minds get together
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Note from the CEO

During the production of the annual report for the
operating year 2019, the Covid-19 pandemic spread
across the globe. This will have a major impact on
everything around us, including Stockholm Business
Region’s future operations. When we close the books
for the operating year 2020, this annual report
can serve as a mirror for how external factors have
affected the company’s operations and direction.
Stockholm – based in our DNA of being a free,
visionary and trustworthy city – will come out stronger
on the other side of this pandemic.

STOCKHOLM ATTRACTS
SMART AND CREATIVE
PEOPLE FROM ALL OVER
THE WORLD
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Stockholm is home to smart and creative people from all over the world,
committed to solving the problems of today and building the enterprises of
tomorrow. In 2019, Stockholm was appointed the most competitive region
in Europe by the European Commission.
A combination of a good basic education as well as higher education and
learning, technological readiness and high levels of innovation within a framework of macroeconomic stability made Stockholm win the ranking in 2019.
For Stockholm to continue being one of the most reputable cities, we
need to maintain our focus on education, science and innovation. The
educational system and our ability to innovate, combined with our efforts to
secure leading talents to Stockholm, are key to building the foundation of the
Stockholm of tomorrow. We have a strong heritage – but we need to always
compare ourselves with our pears and take action to strengthen our position.
In order to secure the innovative powers of tomorrow, we need to focus
on creating the best possible opportunities for talents, visitors, inhabitants
and businesses alike. To strengthen the local business climate, in 2019 we
focused on making it easier to run businesses in Stockholm –a focus that that
will continue over the coming years and which I am certain will create new
and innovative jobs in Stockholm.
I want Stockholm to be the city where technological solutions to tackle
the main challenges of today – like climate change – are found. As a small
step in that direction I was pleased to notice that Stockholm was named as
the Smart City of 2019 at the Smart City Expo World Congress in Barcelona.
The winning concept, according to the jury, was our ability to use innovation, openness and connectivity to improve living conditions as well as the
business environment.
I want the city of Stockholm to be renowned for our unique creativity.
We have a visionary capacity in our DNA, dating back from Alfred Nobel,
always striving for a better future, believing that it both can, and will be,
better. We are a city that never compromise in our core values of freedom and
equality: Freedom of speech, gender equality, freedom of religion or sexuality.
We have – and constantly strive for – an open climate where everybody is
welcome to feel at home – residents, visitors, talents and investors.
Anna König Jerlmyr
Mayor and Chairwoman Stockholm Business Region
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OR G A N I Z AT ION

City Council

The Stockholm city council sets objectives and guidelines
for the city’s operations and appoints the mayor and vice
mayor. The members of the city council are elected every
four years by the citizens of Stockholm.

Key Figures
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Stockholms Stadshus AB

Stockholms Stadshus is a company owned by the city
of Stockholm that manages and coordinates the city’s
companies, including Stockholm Business Region AB.

Equity Ratio, %
Balance, SEK Million
No. of employees

Stockholm Business Region AB
Stockholm Business Region is the official business office
for the city of Stockholm, responsible for the strategic
development and international promotion of the city, as
well as the brand Stockholm – The Capital of Scandinavia.
Stockholm Business Region is owned by the city of
Stockholm and part of Stockholms Stadshus AB.

Invest Stockholm
Business Region AB
Invest Stockholm is the official investment
promotion agency for the city of Stockholm.
We are dedicated to developing and promoting
Stockholm as an attractive destination for
international investors and people.
Invest Stockholm is owned by the city of Stockholm and part of Stockholm Business Region AB.

Executive Management
Staffan Ingvarsson, CEO
Stockholm Business Region
Anna Gissler, CEO Invest Stockholm
Caroline Strand, CEO Visit Stockholm
Christina Grönskog, Brand Manager
Erica Grünewald, Director of Administration,
Hans Aspgren, Chief of Staff
Cilla Lundqvist, Executive Secretary

Visit Stockholm AB
Visit Stockholm is the official destination
development company for the city of Stockholm.
We are dedicated place makers and promoters
for Stockholm.
Visit Stockholm is owned by
the city of Stockholm and part of
Stockholm Business Region.

The Board
Anna König Jerlmyr (M) Mayor, Stefan Hansson (S),
Ulla Hamilton (M), Patrik Silverudd (L), Petra
Schagerholm (MP), Fredrik Lindstål (C), Marie
Jokio (S), Aleksandar Zuza (S), Rolf Brattström
(V), Börje Häggman (M), Ann-Katrin Åslund (L),
David Collste (MP), Claes Nyberg (C), David
Bruhn (KD), Inga Näslund (S), Anders Larsson (S),
Kristina Öberg (S), Elisabeth Löfvander (V)
PHOTO: OLA ERICSON

C = The Centre Party, L = The Liberal Party, KD = The Christian Democratic Party,
M = The Moderate Party, MP = The Green Party, S = The Social Democratic Party, V = The Left Party
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2,340,000+

FACTS, FIGURES
AND RANKINGS

Population 2019 Stockholm County
15.3 million guestnights

8 unicorns

Commercial guestnights (business and leisure)
in Stockholm 2019

Stockholm has the highest number of unicorns
per capita in the world after Silicon Valley

Stockholm is one of the fastest growing regions in Europe.

Source: SCB March 2019

Stockholm
region
City of
Stockholm

Start-up companies valued at more than $1 billion.

ZZ

Spotify

Z

Paradox Interactive

Skype

Izettle

King

Lendo

Klarna

MySQL
Source: European Tech Report 2019 by Atomico

Most competitive region
Stockholm was declared as the most competitive region among
267 regions in the EU. Outperformed for strength in health, human
capital and innovation. (European Regional Competitiveness
Index 2019).

Smartest city

€111

At the annual Smart City Expo World Congress in Barcelona,
Stockholm was declared as the Smart City of 2019 for its approach
to fostering a smart, connective and innovative environment for
residents and businesses.

billion planned investments
in the Stockholm region by 2040

€60.7 billion

€6.5 billion

€5.3 billion

Housing

Railway, tramway

Highways

Startup ecosystem
Stockholm was declared as one of the three best startup ecosystems
in the world by the SparkLabs Group. The diversity of the startup
scene makes Stockholm attractive.

Innovative region
Stockholm the 2nd most innovative region in Europe according
to the Regional Innovation Scoreboard, European
Commission.

Talent
€3.1 billion

€1.1 billion

€0.8 billion

Extended Metro system

Harbour

Airports

Stockholm ranked 2nd both in Nestpick´s Generation Z Index
and Sifted´s Most attractive cities to Gen Z list. Stockholm´s
reputation as a green and innnovative city contribute to attract young
talents from around the world.

Brain business jobs
Stockholm no 3 as a hotbed for brain business jobs in Europe in a
report from European Center of Entrepreneurship. The rise of
many knowledge-intensive firms, in ICT, advanced services, creative
professions as well as tech are mentioned as success factors.

1

Stockholm
the most competitive
region in the EU

1

Stockholm
the world´s
smartest city 2019

13
2
of

Stockholm
one of three best startup
ecosystems in the world

Stockholm
ranked 2 among the most
innovative regions in the EU

2

Stockholm ranked
2 best city in the world by
Generation Z

3

Stockholm
no 3 in Europe for
brain business jobs
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STO C K HOL M BU SI N E S S R E GION | STA FFA N I N GVA RS SO N, CEO

OPEN, INNOVATIVE AND BUSINESS FRIENDLY
– NOW AND FOR THE FUTURE
Stockholm is internationally recognized as one of the most innovative regions in the world.
It is also one of the most accessible capitals – both physically and digitally. Stockholm has
become a hub for business and trade in the Nordic region – and beyond. “Now, we’re
focusing on creating even better opportunities for our local businesses, while continuing to
attract international businesses, talents and visitors alike”, says Staffan Ingvarsson, CEO of
Stockholm Business Region.

T
Stockholm Business Region
Stockholm Business Region is the official
business office for the city of Stockholm,
responsible for the strategic development
and international promotion of the city,
as well as the brand Stockholm –
The Capital of Scandinavia.

oday, Stockholm hosts 54 per cent of all the
global and regional head offices in the Nordic
region. When it comes to global head offices in
Europe, Stockholm is in third place along with
Amsterdam, only beaten by London and Paris.
The many things that attract international businesses to
Stockholm include a culture of creativity and a strong
start-up scene. It also includes great connectivity, with
an increasing number of direct flights, and digitally, with
fast, cheap and reliable Internet connection lowering
transaction costs.
– In other words, we’ve managed to create a business
climate, opportunities and prerequisites that both attract
and promote businesses from all around the world. Now,
we’re focusing on improving conditions also for our local
businesses, Staffan Ingvarsson says.
Cooperating with local business

PHOTO: JANN LIPKA, PORTRAIT BY FOND&FOND

Currently, there are some 180,000 local enterprises in the
Stockholm region, many of which depend on different
types of permissions.
– We’re facilitating the speed up of the processes
for acquiring permissions for business related activities,
including building permits and permissions for serving
alcohol and developing destinations. And in order to
succeed in this, we’re of course cooperating with local
business organizations, Staffan Ingvarsson explains.
– An even better functioning local business life will
also contribute to promoting Stockholm internationally
as a destination for businesses, talents and visitors, as it
will increase the number of services and attractions that
are available, he adds.
Major infrastructure projects

Stockholm has seen tremendous growth in the last
decades. Along with all the positive effects of this,
expansion has also been accompanied by infrastructural
growing pains.

– Stockholm has changed fundamentally over the last,
few decades. The city also change physically. At the
moment, we have some major, ongoing infrastructure
projects that are set to change the face of the city and
radically improve access to the city, Staffan Ingvarsson
comments.
Besides the new housing and workplaces required
for the new citizens and businesses, Stockholm also
needs new meeting places and more communications.
After the reconstruction, Slussen – a famous hub in the
southern part of the city – will feature a new market
square, a Nobel Center and a city park. More space will
be created for public transport, as well as pedestrians and
cyclists. Rebuilding Slussen is also a vital issue for the
entire region surrounding Lake Mälaren. At new Slussen
it will be possible to release double the amount of water
from Lake Mälaren and thereby reduce the current high
risk of flooding. This will protect both key infrastructure
and drinking water for two million people.
Europe’s first green capital

During the year, international limelight also shone on
Stockholm thanks to a 16-year old girl who started a
global climate and environmental movement with her
“Fridays for Future” demonstrations outside the Swedish
parliament. The young idealist has managed to inspire
individuals and organizations around the world to offset
their carbon footprints by investing in carbon-reducing
projects
– I’m proud that Stockholm is one of the leading
green cities in Europe and has long pursued dedicated
and award-winning environmental initiatives. The city
was named Europe’s first green capital in 2010. Our
vision is for Stockholm to be a leader in reducing people’s
environmental and climate impact. This vision can only
be reached by all the fantastic work that the business
community in Stockholm is doing, Staffan Ingvarsson
comments.

10

Annual Report 2019 | Stockholm Business Region

11

Stockholm Business Region | Annual Report 2019

STO C K HOL M – T H E C A PI TA L OF S C A N DI NAV I A

STOCKHOLM – THE BRAND
Stockholm is growing. But so are many other cities around the world,
which means that competition for business, tourism and talent also is growing.
That is why it is important that Stockholm stands out from the crowd –
and that it does so for the right reasons. During the year, the brand platform
has been implemented as a tool to increase international awareness
and to strenghtening the Stockholm brand.

VISIONARY

DNA
TRUSTWORTHY

FREE

Visionary
We are the city that dares to dream of a better
future. The creative capital that has never been
anchored to the status quo. Innovation has,
historically, always been a part of our DNA –
dating back to the days before Alfred Nobel. This
innovative dreaming is enabled by the security
and freedoms we enjoy – including the freedom
to take risks, to think outside the box, and to be
early adopters.

Trustworthy

Stockholm’s DNA

Free
We are the equal city that never compromises on
freedom of speech, religion or sexuality. This creates
an open climate in which we encourage each other
to think for ourselves, to be different, and to stand
up against oppressive systems.

PHOTO: HENRIK TRYGG

To increase awareness and help people discover Stockholm, sbr continues to prioritize valuebased communication and marketing. As part of this work, Stockholm’s
dna, which summarizes the values that characterize the
city and are passed down from one generation to the
next, has been identified. Stockholm´s dna has been
defined as Visionary, Trustworthy and Free – values
to be expressed in our communication – not word for
word, but our comunication and all that we do, should
radiate our dna.

We are the city built on transparant public institutions and a supportive social system. This together
with our long history of democracy, creates a safe
atmosphere where we have confidence in our
society and in each other.
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Top 5 cities with the most digital profile potential
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Stockholm, 1 of 5 cities with
the most digital profile potential

Leanne Tritton, Managing Director ING

Europe´s most talked about cities

There is a direct link between a city´s reputation and
people´s willingness to visit, work and live in a city. Effective government, appealing environment and advanced
economy are key attributes driving a city’s reputation –
where effective government surpass appealing environ
ment, according to the City RepTrak 2018 (The most
reputable cities in the world/Reputation Institute). For
many years, Stockholm has been ranked among the
world’s five cities with best reputation, but has a low
score on familiarization/awareness.

Digital visibility is key for cities building a global brand,
like Stockholm.
The impact of digital messaging on the brand of cities
in Europe has been compared in a research study, presented in Europe´s most talked about cities 2019 (ing).
The city ranking covered 222 cities in 46 countries in
Europe – based on global city indices, by their share of the
online conversation – resulting in an analysis on which
cities punch most above their weight and which show
the most potential for increasing their digital profiles.

Several specific activities and events contributed
to increased media exposure of Stockholm during
2019 in both international and social media. The
areas linked to sbr’s operations that generated the
greatest exposure and scope in the international
media coverage included, os 2026 Stockholm-Åre,
Nobel and sustainability in connection to energy,
climate change, Greta Thunberg and Johan Rockström.
Stockholm on the screen

Stockholm appearing on the movie screen, in tv series
and documentaries internationally is an effective
branding tool for raising awareness of Stockholm
globally. This means that it is good news that interest
in filming in Stockholm is continuously increasing.
Meanwhile, since Sweden is lacking production/tax
incentives, a great number of productions are lost to
other cities and countries.
The film strategy adopted by the city council 2017,
aimed at making Stockholm more film friendly, has
begun to be implemented and has generated a positive
response from the industry.
sbr collaborates with Film Capital Stockholm, whose
film commissioner was involved in over 100 productions, domestic as well as international, during the year.
Furthermore, sbr allocated 5 msek to the Stockholm
Film Fund in 2019.

I D AT E N , J A PA N E E S E D R A M A P R O D U C T I O N , N H K

Great Reputation – but low awareness

Media buzz

PHOTO: HANNA FRANZEN/GETTY IMAGES

PHOTO: ANNA HUGOSSON

”V ISIBILITY MATTERS TO CITIES, INFLUENCING INVESTMENT, WHERE TALENT CONCENTRATES
AND WHETHER WE DECIDE TO VISIT OR NOT. THE CHALLENGE IS TO ENSURE THE QUALITY OF
CONVERSATIONS HAPPENING ACROSS ALL FORMS OF MEDIA – INCLUDING DIGITAL – HELPS EACH
CITY TO NOT JUST CLIMB THE RANKINGS, BUT ALSO ACTIVATES ITS UNIQUE STORY”

The research highlight Stockholm as one out of five
cities to pay attention to. These five cities are highlighted
picked out as having the biggest potential to grow their
digital profiles.
With Stockholm´s brand platform in place, based on
the city´s dna, we have the tools to seize this opportunity to grow our digital profile, in order to increase the
visibility and global awareness of Stockholm.
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I N V S E ST STO C K HOL M | A N N A G I S SL ER, CEO

STOCKHOLM – WHERE TECH MEETS
SUSTAINABILITY

Invest Stockholm Business Region

Invest Stockholm is the official
investment promotion agency for the
city of Stockholm. We are dedicated to
developing and promoting Stockholm
as an attractive destination for
international investors and people.

Stockholm has become a center for creating solutions based on technology meeting
sustainability; attracting an increasing number of global talents and companies with
a green mindset. One example is Microsoft planning to develop “some of the most
sustainable data centers ever built” in the region. “Our combination of a strong
engineering heritage and ambition to make Stockholm a fossil fuel free city by 2040, has
created a perfect backdrop for cleantech”, says Anna Gissler, CEO of Invest Stockholm.

T

hree leading data center operators, IP-Only,
Interxion and Advania Data Centers,
announced in 2019 their decisions to build
new data centers in Stockholm Data Park Kista
with large-scale heat reuse. When operational,
the data centers have the potential to heat more than
35,000 modern residential apartments in Stockholm.
Stockholm Data Parks was launched in 2017 with the
purpose of contributing to the City of Stockholm’s
objective to become a fossil fuel free city by 2040. By
preparing and offering suitable locations for data center
investments, the city can increase the potential to harvest
excess heat generated by data centers.
Meanwhile, Stockholm has also managed to attract
Microsoft to the region with the development of its three
new data centers. The company’s intention is to create
some of their most advanced and sustainable centers to
date based on power from 100 percent renewable energy
sources and plans for zero-waste operations. The data
centers will be located in Gävle and Sandviken, in the
Stockholm region. According to Anna Gissler, all of these
establishments are no coincidence.
– To attract data centers to come to Stockholm, a
sustainable business model has been developed where data
centers are paid for their excess heat. In that way, the data
centers contribute to the elimination of the remaining
fossil fuel in the production of heat for households and
offices in the city, she explains.
New life science center

Situated in the heart of Hagastaden in one of Stockholm’s largest and most
important urban development projects, “Forskaren” becomes a place where
collaboration and creativity can thrive.

I L L U S T R AT I O N : A R C H I T E C T A G E N C Y 3 X N | P O R T R A I T: F O N D & F O N D

Stockholm is home to one of Europe’s most important
tech communities and some of its fastest growing startups. The region has a strong engineering heritage where
entrepreneurs think globally from day one and benefit
from tech infrastructure investments. Add a population
of tech-savvy early adopters and you get a perfect test
market for new products and services.
This is also true of the life science scene. The latest
addition to the world-renowned life science cluster
in Stockholm is the creative hub “Forskaren” (The

Researcher) – an innovation center bridging research,
academia and business.
– This new creative hub will promote knowledge
exchange and stimulate curiosity among visitors of all
ages, with the purpose of challenging the status quo
and stimulating new ideas connected to health and life
sciences. It will strengthen our competitiveness when it
comes to attracting international talents, while enabling
us to foster the future generation of life science stars,
Anna Gissler explains.
Situated in the heart of Hagastaden in one of Stockholm’s largest and most important urban development
projects, “Forskaren” becomes a place where collaboration
and creativity can thrive. Neighboring the building are
Karolinska Instituet, Karolinska University Hospital, the
world-leading center for large scale research SciLifeLab,
global life science giants like Bayer, MSD and Waters,
and H2 Hub – the space for Stockholm’s health tech
startups. Within walking distance are also the Stockholm University and the Royal Institute of Technology,
the main site for the multinational research project The
Human Protein Atlas.
Investments in green housing and hospitality

During the year, Invest Stockholm released a report
showing a steady increase of planned investments in
Stockholm. More than half of the total investments are
in residential buildings, with the planned projects until
2040 including more than 400 000 dwellings, followed
by infrastructure investments in railway, subway and
lightrail.
– Stockholm has become the economic growth engine
of the Nordic countries and one of the fastest growing
regions in Europe. And with a rapid growth of people
and businesses there is also a need for new infrastructure,
housing and workplaces. But what we’re also pleased to
see is that property and hospitality developers alike adopt
sustainable technology and solutions in all aspects of
their operations, ranging from lighting to heating, Anna
Gissler comments.
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I N V E ST STO C K HOL M – STO CK H O L M BUSI N ES S A L L I A N CE

55 municipalities
collaborate in Stockholm
Business Alliance
Stockholm county:
Stockholm, Danderyd, Lidingö,
Sollentuna, Solna, Sundbyberg,
Täby, Upplands-Bro, Upplands
Väsby, Sigtuna, Vallentuna, Ekerö,
Nacka, Värmdö, Haninge, Tyresö,
Nynäshamn, Huddinge, Botkyrka,
Nykvarn, Södertälje, Norrtälje,
Järfälla, Österåker, Vaxholm and
Salem
Gävleborg county:
Gävle and Sandviken
Dalarna county:
Ludvika and Smedjebacken
Uppsala county:
Uppsala, Knivsta, Heby, Håbo,
Enköping, Östhammar and Tierp
Västmanland county:
Västerås, Hallstahammar, Arboga,
Kungsör, Sala and Köping
Södermanland county:
Eskilstuna, Nyköping, Oxelösund,
Gnesta, Trosa, Katrineholm, Flen
and Strängnäs
Örebro county:
Örebro and Karlskoga
Östergötland county:
Norrköping and Linköping

Stockholm Business Alliance – a
collaboration for regional growth
The Stockholm Business Alliance (sba) collaboration
is formed as an agreement based partnership, including 55 municipalities in the region.
Today, the Stockholm region corresponds to more
than 45 per cent of Sweden’s gdp. It has 3.8 million
inhabitants and attracts 53 per cent of all foreign
investments made by official investment agencies in
Sweden.
Purpose and goal

The purpose of sba is to strengthen the joint resources
in the effort to attract foreign investments to the
region. Improved conditions for attracting investors
and new establishments are created through highlighting the advantages of the region. The objective is that
the municipalities offer world-class service, that the
region’s position Stockholm – The Capital of Scandinavia is firmly established on the world market and
that interested parties are offered one of the world’s
best organizations for establishing investments.
Organization

From an overall perspective, sba is a project run
by the politicians of the region. Operations are run
by Invest Stockholm in close cooperation with its

partnership municipalities. All municipalities participate
actively in different projects.
Improved service to trade and industry

In order to attract new companies to the region, every
municipality must be able to offer well-developed
services to industry. This includes being able to quickly
and efficiently assist companies with different types of
permits, such as building permits and licenses to serve.
These types of services are measured every year in
a ranking, in which every municipality gets rated. All
these ratings result in a ranking, indicating which muni
cipalities that trade and industry perceive as offering the
best service.
The most recent rankings show a clear trend –
municipalities focusing on these types of issues receive
a better rating by trade and industry. This is important
for municipalities when it comes to attracting foreign
investment. Stockholm Business Alliance’s goal is a value
of 70 out of 100 nki (csi, Customer Satisfaction Index)
in every measured category in 2019. The most recent
rating was done in 2019, showing a total value of 73.
Marketing and communication

Consistency and a long-term view in promotion and
pr create attention and contribute to strengthening
the position of the Stockholm region as the capital of
Scandinavia.

Results for the year

During 2019, an evaluation of the sba partnership was
made by Arthur D´little. The evaluation showed that
during the years 2016-2018, the sba region received
approximately 9 billion sek in investments and about
2 600 employments.
Invest Stockholm along with partners were directly
and closely involved in 30 investments which is 53 per
cent of all the investments made by the other regional
and national inward investment agencies in Sweden.
After several years of hard work and tough competition, Microsoft finally decided to establish three
of their operations in the Stockholm region. The sba
municipalities that were chosen for the establishment
are Gävle and Sandviken.
The business area that attracted most investments
was ict, life science and infrastructure.
Investment areas

• Life Sciences
• ICT
• Cleantech
• Hospitality
• Logistics
• Automation
• Infrastructure/Construction
• Datacenter

P H O T O : L E F T S H U T T E R S T O C K , R I G H T G ÄV L E K O M M U N

AFTER SEVERAL YEARS OF HARD
WORK AND TOUGH COMPETITION,
MICROSOFT FINALLY DECIDED TO
ESTABLISH THREE OF THEIR OPERATIONS
IN THE STOCKHOLM REGION.
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V ISI T STO C K HOL M | CA RO L I N E ST R A N D, CEO

STOCKHOLM AND TOURISTS –
A LOVE AFFAIR

Visit Stockholm

Visit Stockholm is the official
destination development
company for the city of
Stockholm. We are dedicated
placemakers and promoters for
Stockholm.

Stockholm’s citizens are proud of their beautiful city – and love to share it with visitors.
Almost everyone speaks English and often even more languages. “They are definitely our
best ambassadors and according to many surveys, we are perceived as both welcoming,
open and respectful”, says Caroline Strand, CEO of Visit Stockholm. In 2019, visitors and
stockholmers had many opportunities to spend time together, for instance at the 3-day
music festival happening Lollapalooza Sweden and the international horse event, Longines
Global Champions Tour. Both these events were arranged for the first time in Stockholm.

W

hen it comes to choosing appealing
and attractive destinations, visitors are increasingly driven by their
interests and passions. They are also
seeking an authentic experience, i.e.
getting to know the locals and sharing their daily life. In
keeping ahead of the competition, long-term plans must
balance economics and market demand. To meet these
changing demands, Visit Stockholm launched a number
of initiatives aimed at future-proofing Stockholm as
a sustainable, innovative, and welcoming destination
during the year. An important part of this is to build
trust, develop and incubate in cooperation between the
public and private sector, residents and tourists.
– You could say that we’re shifting focus – from destination marketing to opening up towards the type of
agenda that a destination needs today. This means that
we’re increasing our efforts within learning, analysis,
co-creation and transformation in order to find common
ground, Caroline Strand explains.
– The tourism sector and the visitor economy are
some of the most important engines keeping Stockholm
both prosperous and vibrant. We must ensure that we
continue to improve our destination, taking care of
our visitors in the best possible way, both reinforcing
and simplifying our offer to continue being a desirable
destination, she continues.
Meeting visitors where they are

PHOTO: TOVE FREIIJ, PORTRAIT FOND&FOND

The ambition of future-proofing Stockholm as a destination also includes developing new ways of meeting
visitors’ increasing demands of individualized and accessible information.
– An increasing number of visitors plan their trip
before they go in order to tailor-make the type of experience that they’re looking for. Our digital channels play an
increasingly important role for our visitors and in 2019
we decided to close down the tourist information office

in the city center, and instead step up our digital efforts.
Our aim is to strengthen our ability to meet the visitors
where they are, Caroline Strand explains.
– An important reason is also that there is a number
of commercially operated tourist offices around the city,
and now we can work together in a more effective way
in our different roles, she adds.
Number of events and initiatives reflecting
Stockholm’s DNA

A number of events and initiatives took place in Stockholm during the year reflecting the DNA of Stockholm
as trustworthy, free and visionary. These included further
development of Royal Djurgården as a unique destination, with the opening of the Baltic Sea Science Center
at the Skansen open-air museum, the re-opening of
Cirkus and a new bridge. They also included the 3-day
Lollapalooza, one of the world´s largest music festivals
held at Gärdet in June 2019, which attracted record
crowds of both visitors and stockholmers.
– All of these are great examples of brave and value
based stakeholders aimed at making Stockholm an even
more sustainable and accessible destination, Caroline
Strand says.
At the annual meeting arranged by the sector
and employer’s organization Visita, creativity was in
focus, featuring many inspiring speakers representing
the culture and creative sectors. The mayor of Stockholm, Anna König Jerlmyr, and Visit Stockholm’s ceo
Caroline Strand both highlighted the outstanding assets
of Stockholm and pointed out that developing co
operation between these two sectors have a great future
potential.
– I’m very proud that the visitor sector is living and
breathing the true values of Stockholm and that we’re
currently developing the destination together with a
number of creative, innovative and sustainable initiatives,
Caroline Strand says.
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Lollapalooza Stockholm
The international music festival Lollapalooza’s first year
in Stockholm became a real success. A total of some

56,000

people visited the festival at Gärdet, Djurgården,
during three sunny summer days in June.
The visitors who had traveled to Stockholm
for the event yielded a tourism financial
turnover of almost 360 million SEK for the city.

PHOTO: VISIT STOCKHOLM/ANNIKA MALHOTRA

70%

of the Stockholmers state that tourism
development generates more positive
consequences than negative.

WeChat

Stockholm WeChat mini
program launched in China.

Total guestnights 2019

Source Market Top 15

(business and leisure) in Stockholm

per country of origin 2019 vs 2018

15,300,000

When Stockholm is benchmarked with other major European Cities,
Stockholm excels in comparison regarding the personal hospitality chain.
Stockholm is top hospitality performer in 7 out of 9 disciplines.
Stockholm is among foreign visitors also highly treasured within sustainability,
environment, visitor assistance, public transport and infrastructure.
Source: TCI Research (TRAVELSAT Competitive Index 2019)

Guestnights

Growth/decline

1. Germany

625,913

+9.1%

2. US

576,721

+14.0%

3. UK

434,776

+3.4%

4. Norway

246,496

-3.3%

5. Finland

236,054

+4.1%

6. France

208,406

+11.4%

Percentual bednight growth per year, Stockholm County

7. India

176,334

+9.4%

5%

8. Denmark

166,494

+6.1%

4%

9. The Netherlands

164,406

+5.4%

10. China

163,493

+9.6%

11. Italy

158,372

-1.3%
+8.3%

Sustainable growth
The city of Hospitality

Country

3%
2%

12. Spain

152,613

1%

13. Switzerland

150,790

+7.0%

0%

14. Poland

90,418

+21.4%

15. Russia

86,762

+5.6%

2016

2017

2018

2019

Source: SCB/Tillväxtverket

Proud Citizens
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V ISI T STO C K HOL M – DJ U RGÅ RD EN

“IT WILL BE BOTH ENJOYABLE AND INSPIRING TO CONTINUE DEVELOPING THE MUSIC
AND ENTERTAINMENT SCENE THROUGH POP HOUSE SWEDEN, WHILE ALSO
MARKETING DJURGÅRDEN AS ONE OF THE WORLD’S MOST EXCITING DESTINATIONS
FOR EXPERIENCES.”

Djurgården

Björn Ulvaeus, one of Pop House’s biggest owners and former member of ABBA

PHOTO: TOVE FREIIJ

Djurgården – the green oasis right in the middle of
central Stockholm. Offering both its citizens and visi
tors from all over the world the opportunity to enjoy
nature along with an extensive range of attractions. It
has been a royal domain ever since the 15th century and
a destination for pleasure and recreation for hundreds
of years – a heritage that is now being updated for the
future in close cooperation between private and public
players. Djurgården is a good example of a district that
has been developed successfully for centuries – and that
also contributes to the place branding of Stockholm.

PHOTO: ANNA GERDÉN

Djurgården –
continue to develop

Baltic Sea Science Center

Tekniska Museet

Pop House Sweden

In April, the Baltic Sea Science Center at the open air
museum of Skansen, was inaugurated with the vision
to become a center for learning, insights and research
focused on the Baltic Sea. The center includes aquariums,
exhibitions, lecture halls and laboratories. People of all
ages have enjoyed a visit at this new attraction during
2019.

2019 became a record year for tekniska (The National
Museum of Science & Technology) at Djurgården,
which aims to make the world more comprehensible for
children and grown-ups alike. The museum attracted
close to 400,000 visitors, a 20 percent increase from
the year before. 51 percent of the visitors were under 19
years old. The success was mainly based on two popular
exhibitions. The computer game exhibition Play Beyond
Play opened at the beginning of the year. Later it was
followed by the exhibition Robot, from the Science
Museum London, which attracted a record number of
visitors. The museum intends to launch a new inter
national exhibition every year.

The vision of Pop House Sweden is to become a unique
destination for entertainment on Djurgården. Currently,
the company runs four establishments there; ABBA The
Museum, Pop House Hotel, the Cirkus theatre and
Hasselbacken hotel and restaurant.
– I would like Hasselbacken to regain its former
glory and once more become the oasis that it once was.
Ever since I saw Kristina from Duvemåla, Chess and
Mamma Mia performed at Cirkus, I’ve known that
Cirkus and Hasselbacken belong together. Hasselbacken
complements our other activities and we are now well
on the way to realizing our vision of becoming a unique
entertainment destination on Djurgården, offering
theatre and music, says Björn Ulvaeus.

Folke Bernadottes Bridge

In September, Folke Bernadotte’s bridge was officially
opened in the presence of the King and Queen of
Sweden. The bridge facilitates access between the
southern and northern part of Djurgården.
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WHERE GREAT MINDS
CONFER FOR THE GREATEST
BENEFIT TO MANKIND
They have been called the pinnacle of recognition, the Nobel prizes that
every autumn put Stockholm and science in the international limelight.
They also reflect the strong tradition of innovation linked to the Swedish capital.
The life science industry is an illuminating example, with its close ties between
industry, academia, society and healthcare easing the development of ideas into
commercially viable products. Five of Europe’s finest academic institutions, among
them Karolinska Institutet, home of the Nobel assembly, play their part too.
Meet one of the brilliant minds operating in Stockholm and Karolinska, currently
revolutionizing the treatment of prostate cancer. And meet the people making the
award laureates Nobel knowledge accessible for you and me.

PHOTO:ALEXANDER MAHMOUD

26

Annual Report 2019 | Stockholm Business Region

27

Stockholm Business Region | Annual Report 2019

I N T E RV I E W | H EN RI K G RÖ N B ERG

THE STOCKHOLM3 TEST REVOLUTIONIZES
PROSTATE CANCER TREATMENT
Reduced mortality. Less suffering. Lower health care costs. The revolutionary Stockholm3 test
is set to change the treatment of prostate cancer, says Henrik Grönberg, Professor at the
Karolinska Institute and inventor of the test. “We will increase the detection of aggressive
cancers, while strongly reducing the number of men that undergo unnecessary, painful and
often costly treatment”, he explains. And according to Henrik Grönberg, it’s no coincidence
that the research leading to this breakthrough has taken place in Stockholm.

“S TOCKHOLM IS ONE OF THE LEADING MEDICAL CLUSTERS
AND LIFE SCIENCE CENTERS IN THE WORLD”
Henrik Grönberg, Professor at the Karolinska Institute

I

magine a simple blood-based test that approximately
doubles the number of men found with aggressive
prostate cancer. That reduces the number of un
necessary biopsies by 50 percent, compared to
clinical practice. That even finds aggressive cancer in men
with low PSA-values. And that provides an answer with
a clear and easy-to-interpret recommendation.
– Our way of doing this is by enabling tech entre
preneurs who have a clear impact goal and viable business
model to tackle the most pressing global challenges. Our
rock stars are impact unicorns that are geared towards
affecting people’s lives positively, while generating
healthy profits, Funda Sezgi explains.
All of this has come true with the Stockholm3 test,
developed by Henrik Grönberg and his team at the
Karolinska Institute in Stockholm – one of the world’s
leading medical universities and Sweden’s single largest
center of medical academic research, selecting the Nobel
laureates in Physiology or Medicine.
“Disappointed every time a patient dies”

P H O T O : S T E FA N Z I M M E R M A N

Henrik Grönberg has been working as a cancer specialist
for more than 30 years. In 2005, he was appointed to
professor at Karolinska Institutet.
– My strongest driving force is the disappointment I
feel every time a patient dies. That’s why I try to ensure
that new findings are transformed into treatments that
will benefit patients as quickly as possible, he says.
Currently, PSA is used to diagnose prostate cancer.
However, the PSA test cannot distinguish between aggressive and non-aggressive cancer. This means that men
who do not have cancer, or a non-aggressive form that
does not need treatment, go through unnecessary and
painful prostate biopsies. In addition, PSA fails to
identify many men with aggressive cancer. The result
from the PSA test is also often difficult for the treating
doctor to interpret.
Identifies 90-95 percent of all cancer

The Stockholm3 test quickly and accurately analyzes
five protein markers, more than 100 genetic markers
and clinical data. The test was validated in a number

of clinical studies between 2012 and 2015 – including
some 60,000 men – and is now in use at Sankt Göran’s
hospital in Stockholm, where Henrik Grönberg is head
of the Prostate Center.
– The test has helped us identify 90-95 percent of all
the cancer that need treatment, he explains.
The Stockholm3 test is currently available for clinical
use, apart from Sweden, also in Norway, Denmark and
Finland.
AI and adaptive design for individualized
treatment

The next step within the Stockholm3 study is to use AI
and machine learning to analyze the tissue samples that
were collected during the validation period of the test.
– We have managed to develop a tool that identifies
all prostate cancer with 100 percent accuracy. The software has now been patented and there will be a product
on the market within 1-2 years. A great advantage with
this tool is that subjective assessments of how serious a
cancer is can be avoided, Henrik Grönberg says.
A third line of the study is being conducted on men
with diagnosed advanced prostate cancer to find out if
its possible to personalize the treatment depending on
the specific type of cancer in each individual.
– We are testing five types of drugs in parallel, in the
ProBio study. If we see that a person with a certain type
of tumor reacts well on a drug, patients with the same
type of tumor will also be treated with this drug.
This type of adaptive system, constantly adding new
learning and conclusions, is unique within cancer treatment and has been met by great enthusiasm by oncologists internationally, according to Henrik Grönberg.
The study is being conducted at 35 centers in Sweden,
Belgium and Switzerland.
– Our aim is to combine all these three parts of the
Stockholm studies, which would mean that we would
be able to both identify and treat prostate cancer much
more effectively and accurately, thus reaching the goal of
reducing mortality and suffering – while lowering and
health care costs.
A medical revolution started in Stockholm, indeed. ⚫
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I N T E RV I E W | A N N I K A P O N T I K I S & G USTAV K Ä L L ST R A N D

“SEE YOU IN STOCKHOLM”
For many scientists around the world, Stockholm is synonymous with the
Nobel Prize. “See you in Stockholm has become a well-known phrase among
the international community of scientists when acknowledging groundbreaking
work made by a colleague”, says Gustav Källstrand, curator at the Nobel Prize
Museum. But bringing the knowledge of their findings outside their community has
proven more difficult – a challenge now taken on by the museum. “Wouldn’t it be
fun if you could explain the Nobel Prize in chemistry at your next dinner party”,
asks Annika Pontikis, Director of Communications at the museum.

S

wedish inventor and industrialist Alfred Nobel
had a clear vision about the prize he created in
his will in 1895, aiming to reward those who
had “conferred the greatest benefit to humankind”. And he succeeded. Over the years, the prize
has illustrated that great ideas can change the world.
Meanwhile, the prize has become the internationally
most acknowledged way of measuring scientific success.
Swedish inventor and industrialist Alfred Nobel had
a clear vision about the prize he created in 1895, aiming
to reward those who had “conferred the greatest benefit
to humankind”. And he succeeded. Over the years, the
prize has illustrated that great ideas can change the world.
Meanwhile, the prize has become the internationally
most acknowledged way of measuring scientific success.
It has also resulted in placing Stockholm in the international limelight every year, first in October when the
laureates are announced, and then in December when
they gather in Stockholm to receive their prizes.

SEE YOU IN STOCKHOLM HAS BECOME A WELL-KNOWN
PHRASE AMONG THE INTERNATIONAL COMMUNITY
OF SCIENTISTS WHEN ACKNOWLEDGING GROUNDBREAKING WORK MADE BY A COLLEAGUE

PHOTO: JANN LIPKA

– That way, the prestige of the international scientists has
rubbed off on Stockholm, which today is globally seen
as a center for science. Actually, I would recommend for
all cities to have a Nobel Prize, says Gustav Källstrand
and laughs.

Crash course in Nobel

Watching the annual, glamorous Nobel Banquet on TV
(during which Gustav Källstrand – who describes himself
as a “Nobel geek” – acts as a tv commentator) has been
a must in many Swedish households for decades. But
understanding what the laureates actually have received
their prizes for has been another matter. In order to
remedy this, the Nobel Prize Museum have launched a
number of initiatives aimed at making the Nobel Prizes
as understandable for you and me as they are for the
scientists. Well, almost, at least.
“Nobel Calling Stockholm” is one of these recent
initiatives to increase knowledge and create interest
and discussion around the natural sciences and culture.
It takes place during the week in October when the
laureates are announced under the slogan “Celebrate
and understand this year’s Nobel Prizes”. It includes a
number of inspirational events where the audience meets
scientists, Nobel Prize laureates and other great people
with great ideas contributing to changing the world. The
events are arranged by the Nobel Prize Museum, together
with the City of Stockholm, Karolinska Institutet and
kth (The Royal Instititute of Technology) among others.
– The Nobel Calling week includes a Crash Course
in this year’s scientific Nobel Prizes, held an evening
at a theatre in Stockholm, where the audience gets an
opportunity to learn from the people who know all about
it. We’ve been running it for three years in row, and its
proven really popular, says Gustav Källstrand.
– And what’s not to like if it means that you can
impress your table companion at you next dinner party
by explaining the Nobel Prize in chemistry, for instance,
Annika Pontikis adds.
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STOCKHOLM BUSINESS CYCLE
Stockholm continued to show economic growth in 2019, although the pace
slowed down somewhat from the previous year. During the third quarter 2019,
business life developed well with more new companies and fewer bankruptcies.
Meanwhile, both employment and the population increased. Following
a number of years with many new housing development projects, building
activities declined in 2019, both in Stockholm and the rest of Sweden.

By holding up green cards, the audience at Södra Teatern shows that they’ve finally understood Ulf Danielsson’s explanation of the Nobel prize in physics,
that dealt with the evolution of the universe. Ulf, who is a member of the Nobel Committee for Physics, illustrated this by pouring a cup of coffee – where coffee
represented the dark materials, milk the dark energy and sugar corresponded to the 5 percent “ordinary materials”, i.e. all we know of the universe today.

THAT WAY, THE PRESTIGE OF THE
INTERN ATIONAL SCIENTISTS HAS RUBBED
OFF ON STOCKHOLM, WHICH TODAY IS
GLOBALLY SEEN AS A CENTER FOR SCIENCE.
ACTUALLY, I WOULD RECOMMEND
FOR ALL CITIES TO HAVE A NOBEL PRIZE.
PHOTO:ALEXANDER MAHMOUD

PHOTO:NANAKA ADACHI

Five million followers on social media

The Nobel Prize Museum is currently located in a historic
building in Stockholm’s Old Town but will in a few years
be moving to modern and spacious premises, offering
increased opportunities for creative learning, using new
exhibition techniques and modern technology.
– With our exhibitions, meetings, digital channels
and all our other activities both in Sweden and globally,
we wish to help create exciting encounters between
people – people who dare to challenge the status quo,
who want to ask new questions, think new thoughts and
contribute to a better world. We’re really happy that the

Nobel Prize currently has five and a half million followers on social media, from all around the world, Annika
Pontikis says.
– This proves that the prize continues to be relevant
and that it symbolizes knowledge globally. We’re really
happy that we attract so many visitors. It’s also fun that
many old, as well as new, laureates visit the museum
when they come to Stockholm. This means that any of
our visitors could bump into someone who has changed
the world, Gustav Källstrand adds.
Living history, indeed. And what museum could
ask for more? ⚫

Business life

The labor market

Population

Stockholm’s business life continued to
develop well in 2019, even though the
pace slowed down. Wages in the private
sector increased by 3.6 in Stockholm
County in 2019 and by 2.7 percent in
Stockholm. Business life developed well
in the third quarter. For the full year, however, statistics show the same level of new
businesses as in 2018, but an increasing
number of bankruptcies.

Overall, Stockholm’s labor market
shows continued strength. The number
of employed inhabitants in the county
increased by 1.5 percent and 2.3 percent
in the city during the third quarter, while
the number given notice decreased. The
number of job vacancies, however, continued to fall, while the unemployment
rate rose, both in absolute figures and in
relation to the work force.

In the third quarter 2019, the number of
inhabitants increased by 35,400 people
in Stockholm County and by 12,600 in
Stockholm, corresponding to 1.5 and
1.3 percent, respectively. In the rest of
Sweden, the corresponding increase
was 0.9 percent. Stockholm County had
2,371,800 inhabitants and Stockholm
972,600 in 2019.

Economic growth

Employment

Population

Wages in the private sector
Index 100 = 2010 (in thousands)

Index 100 = 2010 (in thousands)

Index 100 = 2010 (in thousands)
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STOCKHOLM
IN THE LIMELIGHT

Longines Global Champions Tour

During four summer days in June, Stockholm’s historic Olympic Stadium
offered a top international equestrian event along with some of the world’s
best riders in showing jumping and dressage. The event was held for the first
time in Stockholm and resulted in a tourism financial injection of 57 million
SEK to the city and strengthened Stockholm’s position as a destination for
equestrian sports.
According to a survey made on the spot, nine out of ten Stockholm
citizens stated that the event made them feel proud of their city. Words used
to describe Stockholm in the eyes of a visitor included “dynamic”, “busy”
and “welcoming”.

Stockholm’s Olympic Stadium is a Swedish favorite for international equestrian sports with a history
dating back to the Olympic Games in 1912.

Stockholm Impact
PHOTO: ALIDA SÄFLUND

In November, Visit Stockholm arranged “Stockholm Impact” a new meeting
forum for key players working with Stockholm as a destination. An initiative to find new ways of marketing Stockholm based on its DNA. The goal
is to launch “Stockholm Impact” internationally in order to improve and
synchronizing the marketing of Stockholm towards the vision to be renowned
as the most creative city the world.

Stockholm Business Region | Annual Report 2019
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Stockholm to host the world’s
biggest diabetes congress again

EASD 2021 is the world’s biggest congress in the area of diabetes research,
attracting some 15,000 diabetologists
worldwide. In February, a decision was
made official to let Stockholm host the
congress for the fifth time in 2021. The
tourism financial effect for Stockholm
is estimated at above 225 million SEK.
Lollapalooza

PHOTO: HENRIK TRYGG

The international music festival Lolla
palooza’s first year in Stockholm became
a real success. A total of some 56,000
people visited the festival during three
sunny days in June. The visitors who
had traveled to Stockholm for the event
yielded a tourism financial turnover of
almost 360 million SEK for the city. In
a survey among the visitors, Stockholm
is mentioned as “a dynamic city”, “a
modern city with visions” and also “a
city where there is room for all people
and opinions”.

Visitors’ service

Visitors’ behavior is changing in all parts
of the travel cycle and cities must offer
individualized and accessible information where the visitor happens to be.
In order to achieve this, resources were
strengthened in 2019. As part of this
redistribution of resources, the physical
tourist information at Kulturhuset was
closed down in November. Visit Stockholm will continue to be an authorized
tourist information agency.
Global & regional head offices

An analysis made during the year revealed
that Stockholm had strengthened its
position and today hosts 54 per cent of
all the global and regional head offices
in the Nordic region. When it comes to
global head offices in Europe, Stockholm
is in third place along with Amsterdam,
behind London and Paris.

International connectivity

Improved connectivity strengthens Stockholm’s competitive edge and ability to attract visitors and establishments.
New direct flights promote the business sector as well
as the tourist industry and contribute to creating economic growth and employment. This is why Stockholm
Business Region collaborates with Swedavia and Skavsta
Airport to attract more direct flights to the airports in the
region, providing the airports with information, arguments, material and contacts to promote the Stockholm
region to the airline companies. SBR also collaborates
with Arlanda Airport to highlight environmental issues
linked to the airport.
Arlanda is one of the leading airports globally when
it comes to sustainability efforts. sbr is part of the colla
boration project Connect Sweden, which is striving
to strengthen international connectivity to Arlanda.
The project group includes representatives from the
Swedish industry, Swedavia and several other national
and regional organizations. It offers marketing support
to airline companies choosing to establish new intercontinental flights to Arlanda. Campaigns and activities
within the collaboration to market Stockholm have
taken place during the year. In connection to Stockholm
Tech Week a special “Startup flight” to Stockholm was
organized in co operation with Air India.

A loss in direct intercontinental flights from Stockholm
was made official in 2019 which will have effects on the
connectivity to Stockholm from Los Angeles and
New York.
Sthlm Tech Flight

During Sthlm Tech Week in September, a startup flight
from Delhi to Stockholm was arranged in cooperation
with Air India, Swedavia and Sweden India Business
Council. The aim of the flight was to promote foreign
direct investments, business opportunities and future
collaborations. Some 30 entrepreneurs, influencers and
journalists took part and participated during the whole
program of Sthlm Tech Week.

ONE OF THE HIGHLIGHTS OF OUR VISIT WAS
WITNESSING THE GRAND FINALE OF THE 2nd LARGEST
WOMEN’S HACKATHON ON THE PLANET ORGANIZED
BY THE WONDERFUL STOCKHOLM TECHFEST TEAM.
THE MODEL IS A GREAT WAY TO BRING TOGETHER TOP
NOTCH WOMEN. I HOPE TO DO SOMETHING SIMILAR
HERE IN PUNE, ALTHOUGH AT A MUCH SMALLER SCALE!
Sriram Subramanian, delegate in the Sthlm Tech flight program

Reports launched during 2019
Retail guide Sweden
2019/2020

Stockholm Life Science
AI/ML Guide

A publication describing the retail
opportunities in Stockholm and
Sweden, offering international retailers
a tool in their evaluation of an entry
into market.

A guide designed to give a snapshot
of how Stockholm´s scientists and
engineers use AI and ML, addressing
some of the greatest medical challenges
including prostate cancer, diabetes,
dementia and stress.

Stockholm Fintech Guide
A guide presenting the latest
development within open banking,
leading platforms, personal finance
and regtech.

Planned Investments in the
Stockholm region 2019-2040
A report summarizing the most
interesting/largest construction projects
in Stockholm with the purpose to
facilitate a market entry for investors
and construction companies.
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