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A YEAR THAT
SHOWED THE STRENGTH
AND INNOVATIVE
MIND OF OUR CITY

“When the pandemic is over, Stockholmers will want to meet up
again, with each other and also with old and new friends from near
and afar. The creative industries play a particularly important role
in this restart”, says Anna König Jerlmyr Mayor and Chairwoman
Stockholm Business Region.

Stockholm has been hit hard. The city was early affected by the Covid-19 virus
and the economic effects on parts of business came just as early. Stockholm
is, and shall remain an open city. I do want Stockholm to feel like home for
everyone who lives here and for everyone who visits us, as a tourist, talent
or investor.
In 2020 the pulse and the power in the meetings enabled by a bustling
city have been quieter and calmer than we are used to. Even so the warmth,
strength and innovative mind that also defines the people of Stockholm
have been expressed in new ways. There are multiple examples of companies
rethinking and readjusting production and ways of working to meet the new
and urgent needs.
In my role as mayor my focus has been to ensure that the city´s operations
have managed to handle the pandemic to the best of their ability, not least
with a focus on our elderly care. I have also focused on what comes next, on
how we can change gear and step up to further improve the conditions for
companies with operations in Stockholm.
In June, the City Council adopted a new business policy that clarifies the
importance of the local business community. The policy states how imperative it is that all parts of the city of Stockholm moves in a business-friendly
direction, under the leadership of the city management office and Stockholm
Business Region.
When the pandemic is over, Stockholmers will want to meet up again,
with each other and also with old and new friends from near and afar. The
creative and cultural industries play a particularly important role in this
restart. The report that was produced and launched by the company at the
end of 2020 shows clearly how essential these industries are for an open,
vibrant city and what economic significance they have. Although 2020 will
go down in history as a tough and difficult year in Stockholm, the year got a
brighter ending. The Nobel Week Lights in December was an enlightening
festival that I hope will be developed and in coming years be another reason
to visit Stockholm.
Anna König Jerlmyr
Mayor and Chairwoman Stockholm Business Region
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OR G A N I Z AT ION

City Council

The Stockholm city council sets objectives and guidelines
for the city’s operations and appoints the mayor and vice
mayor. The members of the city council are elected every
four years by the citizens of Stockholm.

Stockholms Stadshus AB
Stockholms Stadshus is a company owned by the city
of Stockholm that manages and coordinates the city’s companies, including Stockholm Business Region AB.

Stockholm Business Region AB
Stockholm Business Region is the official business office
for the city of Stockholm, responsible for the strategic
development and international promotion of the city, as well as
the brand Stockholm – The Capital of Scandinavia.
Stockholm Business Region is owned by the city of
Stockholm and part of Stockholms Stadshus AB.

Invest Stockholm
Business Region AB
Invest Stockholm is the official investment
promotion agency for the city of Stockholm.
We are dedicated to developing and promoting
Stockholm as an attractive destination for
international investors and people.
Invest Stockholm is owned by the city of Stockholm and part of
Stockholm Business Region AB.

Executive Management
Staffan Ingvarsson,
CEO Stockholm Business Region
Anna Gissler, CEO Invest Stockholm
Hans Aspgren, acting CEO Invest Stockholm
Caroline Strand, CEO Visit Stockholm
Christina Grönskog, Head of Information & Brand
Erica Grünewald, Director of Administration
Hans Aspgren, Chief of Staff
Cilla Lundqvist, Executive Secretary

Visit Stockholm AB
Visit Stockholm is the official destination
development company for the city of Stockholm. We are dedicated place makers and promoters for Stockholm.
Visit Stockholm is owned by
the city of Stockholm and part of
Stockholm Business Region.
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STO C K HOL M BU SI N E S S R E GION | STA FFA N I N GVA RS SO N, CEO

STOCKHOLM –
WITH A HUGE POTENTIAL TO EMERGE
STRENGTHENED FROM THE CRISIS

L

arge parts of Stockholm’s business community adapted, adjusted and coped

very well with the challenges brought on by the pandemic. The short time
in the spring of 2020 when global value chains were disrupted and demand
fell dramatically showed how dependent we are on each other and on global
trade. The rapid recovery later exhibited how strong we are in our global
trading communities.
Stockholm has a solid international business community with a huge
potential to emerge strengthened from the crisis and create prosperity in the
future. Stockholm’s position in ICT and Life Science is further increasing.
Advanced manufacturing and environmental technology are two other thriving areas that create a lot of excitement. New ideas materialize, and shape
businesses that will be the unicorns of tomorrow.
All parts of our trade and industry did not managed the effects of the
pandemic as well. The hospitality industry that’s dependent on contacts,
meeting and social interaction has been hit hard. The city itself has lost the
buzz from the visitors that usually explore the city, enjoy events, art, culture
and restaurants. In order to get all the international visitors back to our city
we are giving the restart of international air connectivity high priority.
At Stockholm Business Region we rapidly changed our operations in
order to help, guide and facilitate for the companies that were hardest hit
by the pandemic, as well as those with great concerns, worry and questions.
We have worked extremely close and flexible with the hospitality industry
and its challenges during the year. I am very proud of how we managed to
do this and at the same time remained focused on the long-term structural
changes we are working on.
In 2020, we launched Sweden’s first customer selection model for start-up
consulting – in the middle of a pandemic and mainly through digital meetings. We will continue to facilitate for those who want to start a business,
making it easy to be an entrepreneur in Stockholm.
For obvious reasons we have in 2020 had to focus on the daily management of the effects of the pandemic, but adjustments have been made
and we are looking ahead. The initiated major development of our digital
channels and services has continued unabatedly. The work will carry on in
2021 and make us ready to meet the needs of visitors, talent and investors
even better in the future.
The planning for the revitalization of the post-pandemic Stockholm city
together with the major players is in full swing. Several large events that will
benefit Stockholmers and visitors alike are discussed and planned for the
coming years. Curiosity about Stockholm and interest in investments in the
Stockholm region is increasing.
Stockholm is a creative city that prosper in an open, free and global
context. We are an extremely integral part of international trade and want
to remain a city where everyone has the opportunity to create their own
happiness. Today and tomorrow.

Stockholm Business Region

PHOTO: FOND&FOND

Stockholm Business Region is the official
business office for the city of Stockholm,
responsible for the strategic development
and international promotion of the city,
as well as the brand Stockholm –
The Capital of Scandinavia.
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I N V E ST STO C K HOL M | H A NS ASP G REN, AC T I N G CEO

INVEST STOCKHOLM –
TOWARDS A COMPETITIVE BUSINESS LIFE
PHOTO:FOND&FOND

Invest Stockholm
Business Region
Invest Stockholm is
the official investment
promotion agency for the
city of Stockholm. We are
dedicated to developing
and promoting Stockholm
as an attractive destination
for international investors
and people.

T

he city’s new business policy will guide the city towards

Sweden’s best business climate and an internationally
competitive business life. Invest Stockholm has a key
role in this mission. To support new business and entrepreneurship, the work to enable more Stockholmers to
start their own companies has been intensified. A new
model for start-up consulting, Starta Eget Stockholm,
was launched during the year.
The provision of skills is crucial for the business
community’s willingness to invest in Stockholm and
for the city’s ability to create welfare. In the last year the
company has intensified its work to attract talent and
entice a qualified work force and entrepreneurs from
abroad.
The demographic development in the city of Stockholm entails more work places and the establishment of
new business. To create welfare it’s equally important to
ensure good conditions for existing companies to grow.
In collaboration with relevant administrations in the city,

Invest Stockholm has developed a clear and coherent
service chain for business establishments.
As part of its mission to pursue growth and development, the company has, besides mapping the entrepreneurship in the city, analyzed the priorities and needs of
Stockholm’s business community. An updated growth
analysis with associated fact sheets at district level was
produced during the year. In collaboration with the
administrations concerned, the company has developed
the forum, Företagsdialogen where a number of meetings with the local business communities have been held.
The systematic work to improve the city’s business
service has been ongoing. The project “Rätt väg in”
has been carried out under the company’s management,
where recommendations have been made on how the
city can offer appropriate contact routes based on the
companies’ needs, in order to achieve a high internal
efficiency in the city; to make sure the entire city do
things in the right way.
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I N V E ST STO C K HOL M – STO CK H O L M BUSI N ES S A L L I A N CE
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Stockholm Business Alliance
From an international perspective the Stock-

56 municipalities collaborate
in Stockholm Business Alliance
Stockholm county:
Stockholm, Danderyd, Lidingö, Sollentuna,
Solna, Sundbyberg, Täby, Upplands-Bro,
Upplands Väsby, Sigtuna, Vallentuna,
Ekerö, Nacka, Värmdö, Haninge, Tyresö,
Nynäshamn, Huddinge, Botkyrka,
Nykvarn, Södertälje, Norrtälje, Järfälla,
Österåker, Vaxholm and Salem
Gävleborg county:
Gävle and Sandviken
Dalarna county:
Ludvika, Avesta and Smedjebacken
Uppsala county:
Uppsala, Knivsta, Heby, Håbo, Enköping,
Östhammar and Tierp
Västmanland county:
Västerås, Hallstahammar, Arboga,
Kungsör, Sala and Köping
Södermanland county:
Eskilstuna, Nyköping, Oxelösund, Gnesta,
Trosa, Katrineholm, Flen and Strängnäs
Örebro county:
Örebro and Karlskoga
Östergötland county:
Norrköping and Linköping

holm region has good prerequisite to leave the
recession, brought on by the Covid-19 pandemic, as a strong and competitive region. In
order to strengthen the region’s global position,
it is important that we continue to improve the
conditions and increase the presence of inter
national business in the region.
The municipal collaboration Stockholm
Business Alliance (SBA) started in 2006 with the
aim to create a geographical cooperation focused
on growth. Invest Stockholm is commissioned
the organisational coordinating and running of
SBA. The work mainly takes place in business
services, investment promotional activities and
international marketing in collaboration with
the SBA member municipalities.
In 2020, a new co-operation agreement has
been drawn up for the period 2021 – 2025,
which now involves over 50 municipalities from
eight regions.
The investment promotion work continued
during the year, at reduced speed and with fewer
so-called investment leads due to the pandemic.
A new “Retention strategy” has been developed,
with the goal to prevent and minimize redundancies and to maintain jobs at foreign-owned
companies within SBA. The strategy is based
on a key account system where each project
manager or sector manager in the SBA team
at Invest Stockholm has been in contact with
five to ten municipalities, and in close dialogue
discussed how SBA and its partners can inform
and support the municipalities’ foreign-owned
companies.
During the year, special communication and
marketing efforts were made to generate investment leads. Several reports in various thematic
areas have been launched to support the strategic
investment promotion work.
The work to improve business services
within the SBA region has been ongoing. The
annual Customer Satisfaction Index survey
(NKI), which measures how satisfied companies
are with the exercise of municipal authority in
areas such as building permits, food control,
serving permits and land leases, in 2020 also
included the area of procurement.
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V ISI T STO C K HOL M | CA RO L I N E ST R A N D, CEO

VISIT STOCKHOLM –
A YEAR OF CRISIS AND CHANGE

Visit Stockholm
Visit Stockholm is the official
destination development
company for the city of Stockholm.
We are dedicated placemakers
and promoters
for Stockholm.

2020

for the hospitality industry.
In Stockholm the revenue from tourism was reduced
with SEK 41 billion, a decrease with 50 percent
compared to 2019, according to the trade association
Visita. The industry has fought for its survival and at
the same time shown great humility and responsibility
to reduce the spread of the virus.
International guests are important. They contribute
to strengthen Stockholm’s global prerequisite to grow as a
visitor destination. In addition, the current trend, which
has been intensified during the pandemic, is shorter trips
driven by interests in active and sustainable lifestyles. A
national survey made in 2020 shows that Stockholm
is the top ranked destination to visit. At the same time
visitors have chosen to avoid large cities in general during
the pandemic. In 2020, a total of 6,900,000 guest nights
were registered in the Stockholm Region, which is a
decrease of 55 percent compared with the previous year.
The decline in Stockholm is by far the largest in Sweden.
For Visit Stockholm 2020 started with the acclaimed
launch of Stockholm Impact at Fotografiska in New
York and with meetings in Tokyo to plan a new flight
connection. Then operations quickly had to change to
focus on crisis management to support a hospitality
industry in chock that was hit hard due to the pandemic. Dialogues on regional as well as national level
were important to shed light on the consequences for
the hospitality industry in Stockholm. At the same
was a challenging year

PHOTO: HENRIK TRYGG

time extensive work was carried out to rebook events,
meetings, congresses and to guide and inform the local
businesses on relief support.
The company quickly shifted its operations toward
national and local marketing while maintaining international contacts. The crisis has formed stronger collabo
rations within the hospitality industry. The initiative,
Hjärta Stockholm was launched to make visible and
promote all fantastic local initiatives to experience
Stockholm.
Through the project Stockholm Archipelago,
extensive destination development was carried out for a
corona-safe accessibility and responsible hosting for the
increased number of visitors in the archipelago.
Stockholmslöftet – öppen stad allas ansvar ,
was a collaboration with Visita, Svensk Handel and
Fastighetsägarna Stockholm, that engaged hundreds of
committed players in the city.
Visit Stockholm applied for the EU funding for the
project Omställning Stockholm and was granted funds
with 50 percent of the total SEK 8.3 million budget. The
project runs until 2023 to help small and medium-sized
companies to leave the pandemic strengthened and longterm sustainable.
The crisis has formed stronger collaborations in
Stockholm as a destination. Stockholm is a unique city
with a hospitality industry that continues to fight, transform and open up for new opportunities.
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“AT STOCKHOLM BUSINESS REGION WE
RAPIDLY CHANGED OUR OPERATIONS IN
ORDER TO HELP, GUIDE AND FACILITATE FOR
THE COMPANIES THAT WERE HARDEST HIT
BY THE PANDEMIC, AS WELL AS THOSE WITH
GREAT CONCERNS, WORRY AND QUESTIONS”.
Staffan Ingvasson, CEO Stockholm Business Region
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STO C K HOL M – T H E C A PI TA L OF S C A N DI NAV I A

STOCKHOLM – THE BRAND

PHOTO:ULF LEIDE

Stockholm grows. So do other cities around the world. This means that
competition for business, tourism and talent grows as well. That is why
Stockholm need to stand out from the crowd – for the right reasons.
The Stockholm DNA – Visionary, Trustworthy and Free – creates unique
conditions to succeed.
Great Reputation – but low awareness

There is a direct link between a city´s reputation and
people´s willingness to visit, work and live in a city. Effective government, appealing environment and advanced
economy are key attributes driving a city´s reputation.
For many years, Stockholm has been ranked among the
world´s five cities with the best reputation, but the scores
on awareness are low.
Digital visibility

Digital visibility is key for cities like Stockholm building a
global brand. In the research study Europe´s most talked
about cities (ING) Stockholm was highlighted as one out
of five cities to pay attention to, for having the greatest
potential to grow their digital profiles.

VISIONARY

DNA
FREE

TRUSTWORTHY

In 2020, SBR has intensified its extensive work to
develop digital services that will contribute to strengthen
the Stockholm brand, and meet the behaviour and need
of priority target groups. The work is based on the DNA
of Stockholm and the city brand platform. During
the year a new joint service for visitors and talents was
developed, launched at the beginning of 2021, and more
new digitals services are under development.
Stockholm on the screen –
a branding tool to increase awareness

Stockholm appearing on the movie screen, in TV/
streaming series and documentaries internationally
is an effective branding tool for raising awareness of
Stockholm globally. The interest in filming in Stockholm
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”V ISIBILITY MATTERS TO CITIES,
INFLUENCING INVESTMENT, WHERE
TALENT CONCENTRATES AND WHETHER
WE DECIDE TO VISIT OR NOT. THE
CHALLENGE IS TO ENSURE THE QUALITY
OF CONVERSATIONS HAPPENING
ACROSS ALL FORMS OF MEDIA –
INCLUDING DIGITAL – HELPS EACH CITY
TO NOT JUST CLIMB THE RANKINGS, BUT
ALSO ACTIVATES ITS UNIQUE STORY”

Stockholm´s reputation & brand – Analysis
related to the pandemic situation 2020
Sweden’s decision to remain open during the pandemic
made the media coverage intensify and the image varied
from week to week. Early on, the question was raised in what
way the development could affect Stockholm’s reputation
and brand in relation to its DNA.
During the period March to September work was carried
out to analyse whether and how the media image affected
Stockholm’s international reputation and brand overall, and
also the view of Stockholm as a destination to visit, work
and live in. The work resulted in the report: The world is
watching – The impact of coronavirus on Stockholm´s
international reputation, (produced by Paul Rapacioli).

Leanne Tritton,
Managing Director ING

It´s too early to know if Sweden´s more open corona strategy
was correct or incorrect or even more or less successful
than other countries’ approach. What we do know is that
Sweden’s different choices of strategy resulted in great
media attention, something that in turn helped to increase
the awareness of our location on the world map.
The report also include a survey made in co-operation with
The Local among their readers, for measuring any change
of impression for Stockholm and willingness to visit, work
in or move to, due to the pandemic.

PHO TO : F ILM CA PI TAL S TO CKH OL M

Changes in impression of Stockholm by relation
ship to the city. The most positive group in terms of their

relationship to the city are people considering to move to
Stockholm 66,1%.

is continuously increasing. Several streaming services
have now established own offices in Stockholm, it has also
generated increased locallay produced material. According to the new EU legislation, at least 30 percent of the
content must be locally produced (within the EU).
During the year, SBR has actively participated in
the restructuring work within film that the city and the
Stockholm region has agreed on. The aim is to strengthen
Stockholm as a filming location and to meet the future
needs of the film industry, in terms of business as well
as talent.

The number of people who plan to visit Stockholm ”in the

next 12 months but who have not booked a trip yet”
is exactly the same as before the pandemic 37,7%.
(Survey 2020, The Local)
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FAC T S & F IGU R E S

Guest nights in the Stockholm region were halved
The decrease was –55 percent.

Growth rate per year in percent

Number of guest nights per year in million

15,3

+4,8%
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12
9
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3
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-60%

2016

2017
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6,900,000
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In the pandemic year 2020
Stockholm region had
6,9 million guest nights
compared to the record year
2019 (15,3 million).
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Gävleborg

Blekinge
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Kalmar

Jämtland

Östergötland

Södermanland

Sweden excl.
metropolitan areas

Gotland
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Uppsala

Skåne

Västerbotten

Jönköping

Sweden

Norrbotten

Värmland

Kronoberg

Västra Götaland

Stockholm

The guest nights in Sweden declined with 36 percent 2020 compared to 2019.
The Stockholm region was worst affected of all regions in the country with 55 percent decrease.

Source, all graphs on this spread: Prelimnary data SCB/Tillväxtverket, Statistics Sweden

Stockholm worst affected
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Stockholm mainly loses foreign guest nights
Domestic overnight stays in commercial accommodation were halved in Stockholm (-45 percent), the largest decrease of all regions in Sweden.
The Svemester* trend did not materialize in Stockholm, and business travellers account for a large share of the loss.

0%

Total

Swedish

Foreign

-10%

 2020
78% Swedish overnight stays
22% foreign overnigt stays

-20%
-30%
-40%
-50%
-60%

 2019
64% Swedish overnight stays
36% foreign overnigt stays

-45,1%
-54,8%

-70%

-72,2%

ZZ

Z

Events – That’s what Swedes think
Proud Citizens

More food, music and theater when the Swede decides

90%

What types of events do you want to see more of in Stockholm?
Design, fashion, architecture

6%

Events in technology / IT and innovation

5%

Food and beverage festivals

15%

Dance event

5%

Film festivals

of the Stockholmers state that events happening in
their city generates more positive consequences
than negative.

8%

Exercise and sports events
where the public can participate

6%
12%

Sports events

15%

Theater / musicals

14%

Trade fairs and occasional exhibitions

25%

Music – concerts / festivals
0%

10%

20%

Main effects seen are economic growth,
more jobs and increased tourism, which contribute
to hustle and bustle in the city. Events create
pride of the town. They tighten the community,
inspires to try new things and
increase quality of life for the residents.

Source: Survey “Evenemang 2020”, Visit Stockholm and Göteborg & Co

16

Annual Report 2020 | Stockholm Business Region

FAC T S & F IGU R E S

-100%

Cruise passengers in Stockholm decreased
by nearly 100 percent to 296 passengers in total for 2020,
compared to over 1,1 million in 2019.

-70%

Ferry passengers in Stockholm decreased
by over 7,3 million passengers compared to 2019,
a drop of nearly 70 percent.

Source: Ports of Stockholm

-75% -80%
In 2020 air travel at Stockholm Arlanda Airport
decreased by 75 percent to 6,535,000 passengers
compared to 25,643,000 in the previous year.
International travel decreased by 76 percent while
domestic travel decreased slightly less, by 67 percent.

Stockholm Bromma Airport
was the airport that showed
the largest reduction
by as much as 80 percent.

Source: The Swedish Transport Agency
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Stockholm Business Cycle
Stockholm has had a strong and lengthy growth, but due to the pandemic that changed in 2020.
The economy declined, employment fell and the population growth was halved.

Business life

The labor market

Population

Economic growth slowed down. During the
fourth quarter of 2020, the wages in the private
sector decreased by 0.2 percent in Stockholm
County, while it increased by 1.6 percent in
the City of Stockholm, compared with the same
quarter in 2019. In the rest of the country, the
wages increased by 0.1 in the same period.
This should be compared with the average
development over the past decade when wages
have increased by 4.6 percent in the county,
5.0 percent in the city and 3.7 percent in the
rest of the country.

For the past decade employment in Stockholm
has increased every quarter, but in 2020 the
positive trend was broken. During the fourth
quarter of 2020, the number of employed
inhabitants in the county decreased by 0.6
percent and in Stockholm by 2.3 percent,
compared with the same quarter in 2019. This
equals 7,900 fewer employees in the county
and 12,700 fewer in the city. In the rest of Sweden, employment decreased by 1.6 percent,
which corresponds to 63,100 people.

The number of inhabitants continued to increase
in Stockholm in 2020, but at a slower pace.
In the fourth quarter, the number of inhabitants
increased by 0.6 percent in Stockholm County
and by 0.2 percent in Stockholm, compared
with the same quarter in 2019. In the rest of
the country, the corresponding figure was 0.5
percent. This equals 14,909 more inhabitants
in the county and 1,478 more inhabitants in
the city, compared with 2019. Over the past
decade, the average growth in the county has
been 34,825 inhabitants, of which 14,000 in
the city. Stockholm County now has 2,391,990
inhabitants, of which 975,551 are Stockholm.

Economic growth

Employment

Population

Wages in the private sector
Index 100 = 2010 (in thousands)

Index 100 = 2010 (in thousands)

Index 100 = 2010 (in thousands)
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T H E BU SI N E S S C OM M U N I T Y OF STO C K HOL M

THE BUSINESS COMMUNITY
OF STOCKHOLM

PH OTO :ULF LE IDE
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T H E BU SI N E S S C OM M U N I T Y OF STO C K HOL M – STOR I E S

It
is by far the region with highest contribution to Sweden’s gross domestic product (GDP) in relation to its
population size – one third of Sweden’s GDP comes
from Stockholm. More than one in four people in the
country, or approximately 1.2 million, is employed in
the region. With the exception of the pandemic year
of 2020, the region has for the last decade accounted
for approximately 40 percent of Sweden’s total growth,
and created half of all new jobs in the entire country.
The city of Stockholm is undoubtedly the largest
municipality in the region, and more than 700,000
people work in the city. It is the city in the Nordic
region where international companies mainly choose
to locate their headquarters. The business community
is diversified and consists of a wide range of businesses
where just over 80 percent of all official identified
industries are represented and the versatility has
gradually increased.
In total, the number of workplaces has risen by
23 percent, or close to 17,000 workplaces, between
2013 and 2020. The increase has taken place in almost
all industries. The greatest growth has occurred in
information and communication technology (ICT),
business services and hotel and restaurant operations.
The long term trend in Stockholm’s business life is that
the knowledge-intensive industries and professions
have increased the most. A majority of Stockholmers
working in trade and industry have their jobs linked
to private service industries (60 percent) and the most
common professions are found in ICT, organizational
development, investigation, HR, insurance and business sales.
Summing up 2020, it’s obvious that the effects
of the Covid-19 pandemic have had a clear impact
on Stockholm’s business community. The economic
consequences of the pandemic have been particularly
pronounced in urban global environments. The
financial outlook has certainly improved since the
crisis began in March, but we enter 2021 in a weaker
position than normal. The fact that global value chains
have remained intact has contributed to the recovery.
Furthermore, the government took extensive measures
to support companies affected by the Covid-19 crisis,
which largely dampened the economic downturn.
It is important to emphasize that the effects of
the pandemic on Stockholm’s business life have been
twofold. Some industries have performed or recovered
relatively well, such as ICT and the manufacturing
industry. Contact-oriented industries affected by the
social restrictions, have suffered great damage. The
hospitality industry has been hit exceptionally hard.
As we look ahead, the city’s work with the business
community will be important to ensure recovery
and continued entrepreneurial growth and welfare
in Stockholm.
tockholm is Sweden’s job and growth engine.

Stories from the
business community
2020 was a year like no other and
many businesses had to find new
ways to face the challenging situation
brought on by the pandemic. Meet
some of Stockholm’s enterprises – that
in many cases used their most creative
skills to handle the crises.

A platform
worth an Oscars
For Academy Award-winning software developer Ftrack
2020 was a great year. At least from a sales perspective.
Receiving an Oscars for Technical Achievement in
February 2021 just confirmed the importance of a
cleverly developed platform for project management,
project tracing and media review where teams in creative
industries can collaborate. It was something that became
increasingly vital during the pandemic when so many
were forced to work remotely. “When everyone in the
film and media industry were asked to work from home,
licence sales went up, which was good news for us”, says
founder and CFO Fredrik Limsäter from the head office
in Stockholm. About the reward he says: “It’s incredibly
cool, and for me who worked in the film industry for
many years it’s really great to be able to give something
back to an industry that I really love.”
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In new ways WeWork

Crisis boosts creativity, hence the craft distillery Stockholms Bränneri turned heads and tail from gin production to hand sanitizers – which (of course) has a
light scent of gin. “It was initially a way to support our
friends in the restaurant business. With a shortage of
guests as well as sanitisers we could meet the demand
for disinfectants and create an extra income through
sales in cafés and eateries”, says the distillery’s co-founder
Carl Wikner. The sanitiser became a huge success and
is now widely available. “It’s been an extraordinary year
were I think the most important learning for us has been
to keep the ingenuity booming and to dare to try new
ways to generate business and meet customers, like our
new online tasting events”, he says.

PHO TO : URB A N ES CA PE

Sanitising gin

In January 2020 it was full occupancy at WeWork’s newly established
facilities for shared workplace in Urban Escape. Start-ups and other
creative companies looking for office space in the city centre had joined
the co-working trend, looking for synergies created by shared spaces and
service. Then Covid hit the brake. “From one day to another everyone
was asked to work from home”, Associate Director Caroline Stjernberg
recalls. After a few turbulent months, a growing flow of people returned
to the corona adjusted workspace. ”This strange and challenging year
has shown us that we can work from home, but also how important
it is for us to meet and interact in real life. The trend for 2021 is more
flexible contracts, adjusted to fit a workweek shared between the office
and working from home”, she says.

A blooming year
It seems like the people of Stockholm let flowers speak
during the pandemic year of 2020. The flower shop
Agnes & Lisa Blommor, which has been in the same
family for 60 years, has rarely been so busy. Isolation
due to the restriction made us send flowers for Easter, for
birthdays, for love, to wish someone to get better and, of
course, to show our condolences. ”I think more people
have discovered the power flowers have to show that we
care. For those unable to come to the shop and those
that lacked experience from ordering and paying online,
we have tried to be as creative as possible to help out”,
says Jessika Rosencrantz who owns the shop together
with her husband. “In spite of all things bad happening
it’s been a blooming and exciting year and we hope that
flowers will remain an important part of our daily lives
also when we can meet up again as we used to”, she says.
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Keep the business running

P HOTO: THATS UP

A slap in the face, an awakening and a year of creative thinking. That’s 2020 in
a nutshell according to Albin Wessman, one half of the duo Adam & Albin
with four different concept restaurant in Stockholm city. When the thriving
business got an abrupt halt in March the first reaction was to safeguard the
staff and keep the business running. With financial donations from customers
and local companies Adam & Albin served 7,000 lunchboxes to hospital staff
working in intensive care. “It’s in our DNA to find new solutions. When we
in May realised that the normal flow of foreign tourists wouldn’t happen we
started to prepare for a Covid safe summer restaurant for the Stockholmers
instead, and rented 800 m² lawn on the former prison island Långholmen,”
he says. The outdoor restaurant concept Ön (The Island) became a huge
success that attracted nearly 25,000 eating guests during the five summer
weeks the restaurant was running.

Live Music on the Menu

An inhalable
Covid-vaccin
PHO TO : PRIVATA A F FÄ RER

Sweden never had a full lockdown, but though restriction had a huge impact on the live
music scene in the capital. When the number of people allowed at a gathering shrunk to eight
the creative duo running Reimersholme Hotel invented a completely new concept – room
service with a live music menu. Unoccupied hotel rooms became dining rooms for four,
where orders could be made from the kitchen as well as from the live artist of the day. With
famous Swedish artists like Bo Sundström and Ebbot Lundberg performing on the doorstep
the rooms sold out quickly. “This was one of many corona safe ideas we came up with to
keep our hotel as well as the music scene alive. Now we are dreaming of a long hot summer
with lots of food and music. We have built up an arsenal of musical and cultural power ready
to be released”, says Kaspar Druml. Together with co-owner Andil Dahl he got awarded
Initiative of the Year 2020 by the Swedish Artists’ and Musicians’ organisation Sami.

A normal 2020 the life science company ISR (Immune System Regulation Holding AB) in Stockholm had
focused on clinical trials of their
treatment for HIV/AIDS infected
patients. “When that had to be put
on hold we turned focus towards
Covid-19. We concentrated on developing an inhaler vaccine that can be
distributed in powder form and at
room temperature. For us the forced
isolation led to creativity and new possibilities”, says CEO Ola Winqvist.
ISR may be a small company with
only five full-timers, but EU funding
combined with drive gives great hopes
for the totally new type of Covid-19
vaccine being ready for human trials
by Q3 in 2021.”In 2021 we will also
resume trials aiming at eradicating
HIV reservoirs, as well as with our
drug candidates for treating Hepatitis
B and Cancer”, he says.
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A DIFFERENT YEAR IN
STOCKHOLM

A tough
but colorful year
In a pitch black year for fashion stores the chain store
Indiska brought colour to Stockholm’s inner city. In
October the art installation The Umbrella Project
made the pedestrian shopping street Drottning
gatan multi coloured thanks to hundreds of hanging
umbrellas. “It got some of the joy and liveliness back
to a street deserted due to the pandemic, says Karin
Lindahl, CEO at Indiska. To tackle the declining
numbers of visitors in the physical stores the company has invested a lot in finding new way to meet
their customers. Live shopping and instagram have
been great channels to reach out. The e-commerce
has increased with nearly 70 percent and the user
groups growing most are 60 plus. “2020 was an
extremely educational year that’s shown the import
ance of good relationships – with your customers
as well as with you suppliers, landlords and other
partners. We all hope for brighter times where people
want to express themselves in a new outfit”, she says.

World famous Umbrellas

Thanks to the fashion store Indiska the successful art
project The Umbrella Project decorated the pedestrian
skyline in Stockholm this autumn. The art installation
was made possible through the support from the city
of Stockholm, Visit Stockholm, City i Samverkan and
the property owners. A colorful ceiling of umbrellas
embraced the shopping street Drottninggatan, and
spread joy and inspiration for people to share. The exhibition contributed to bring a part of the city center of
Stockholm back to life for a short time.
United We Stream

On June 6th, The Swedish National Day, United We
Stream Sthlm was broadcasted live from eight different
locations in Stockholm. Focus was live music, DJ sets and
art, a tribute to music and creativity in society as well as
a way to position Stockholm as a creative and open city.
United We Stream Sthlm was arranged in collaboration
with the city of Stockholm and Visit Stockholm on the
initiative of Nattrådet with representatives from Gather
Festival and Trädgården. All live broadcasts were available
to watch for free.
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”T HIS IS A CHANCE TO REALLY SHOW OFF
STOCKHOLM AS THE VIBRANT CITY IT REALLY
IS, 24 HOURS A DAY. WE WILL BE THE FIRST
COUNTRY IN THE WORLD TO SHOWCASE
EIGHT MAGICAL PLACES THAT REPRESENT
STOCKHOLM’S DIVERSITY AND EXPRESSION
THROUGH UNITED WE STREAM”.
Jakob Grandin
Gather Festival, Trädgården Stockholm

Stockholm Scaleup program

The Stockholm Scaleup Program, launched by Invest
Stockholm in 2020 aims to reduce inequalities on the
start-up scene. Female, foreign-born entrepreneurs are
given the opportunity to grow their business, with support and advice from experienced mentors within the
Stockholm start-up ecosystem.
The program provides participating companies with
tailor-made advice on their growth strategies, knowledgeenhancing workshops, and opportunities to meet with
investors, mentors and relevant networks.
Stockholm Impact, New York

In February, Visit Stockholm arranged its second meeting
forum ”Stockholm Impact”, this time at Fotografiska
in New York. The event is a new approach to export
the DNA of Stockholm and create awareness among
international key players working with Stockholm as a
destination.
Millions to strengthen tourism

To strengthen the tourism and hospitality industry in
the city, Visit Stockholm has been granted support by

Tillväxtverket, the Swedish Agency for Economic and
Regional Growth. The aim of the 8.3 million total
investment is to support small and medium-sized companies and enable them to emerge strengthened and
long-term sustainable from the pandemic. Possibilities
through digitalization will be explored, and part of the
project will focus on the development of the industry
in the region.
New life science project

Invest Stockholm and Region Stockholm have joined
forces in a new project aimed at boosting international
awareness about the high-performing Stockholm-
Uppsala life science cluster in 2020/2021.
Half of the financing for the 900,000 SEK project
comes from Region Stockholm, that is committed to
raise the international profile of this innovative sector
that generates significant tax revenue and contributes
to major healthcare advances, both in academia and
industry. The project will highlight the many investment
opportunities that exist within the Stockholm region by
means of in-person meetings with potential investors and
global pharma, biotech and medtech companies.
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Start a Business (Starta eget) Stockholm

Starta Eget, Stockholm is a new service launched in 2020
to make it easier for citizens to start their own business
in Stockholm. Free of charge, prospective entrepreneurs
can get connected with private advisers that possess the
skills required to assist and coach during the start-up.
Starta Eget Stockholm is financed by the city of
Stockholm and the project is managed by Stockholm
Business Region / Invest Stockholm.
<3 Stockholm i sommar

To help Stockholmers as well as visitors from out of
town to (re)discover their capital in a fun and playful
but responsible way Visit Stockholm initiated the ”<3
Stockholm i sommar”. The goal with the campaign
was to inspire through pictures and music, in advertising
and with a playlist on Spotify. The investment was part
of a hospitality industry project with support from the
Stockholm Region to lift the hospitality industry in the
region this summer and for the future.
Stockholm Innovation Scholarship

This is normally a solemn ceremony that takes place in
the Golden Hall in Stockholm City Hall. For the first
time in the scholarships’ 35-year history it was replaced
by a live digital ceremony where the five lucky winners,

out of 15 finalists, were announced via video link. The
winners receive a scholarship of SEK 100,000 each,
six months of free workspace at the co-working office
United Spaces and innovation advice via Almi.
Stockholm’s Innovation Scholarship is awarded
in five categories: Simplify everyday life, Cultural and
creative industries, Life Science and health, Travel and
tourism and Social and ecological sustainability. The
scholarship is run by Invest Stockholm with funds from
the city and the Agne Johansson Memorial Fund.
Companies like the municipal service

For the fourth year in a row the municipal authorities
get high marks by companies ranking the performance.
In the annual NKI survey (Customer Satisfaction Index)
very high scores were given to fire protection (NKI 90)
and to food control and environmental and health
protection (NKI 82). Companies are also pleased
with the handling of the liquor licenses (NKI 73) and
land lease (NKI 67). Less gratifying are the marks for
building permits (NKI 48). This is an annual survey,
conducted since 2005, where companies in contact
with the municipal authorities are asked to rate their
overall experience as well as their satisfaction regarding
response, information, accessibility, competence, legal
certainty and efficiency.
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Reports launched in 2020
Creative & Cultural
Industries
in Stockholm

Stockholm Establishment Guide
The Establishment Guide 2020 provides international companies with essential information
on how to start, operate and grow a business
in the Stockholm region. It covers areas such
as commercial leases and rents, corporate
taxes and tax relief for foreign experts, work
and residence permits, mergers and acquisitions, and business costs.

Stockholm
Establishment Guide
2020

Investor’s guide:
How to invest with confidence
in the games industry

Investors guide:
How to invest with confidence in the
game industry

Creative & Cultural
Industries in Stockholm
The SEK 217 billion turnover of the Creative
& Cultural Industries in Stockholm accounts
for a higher turnover than in several of the
country’s largest industries. The purpose
of this report is to shed light on the current
scale of the Creative & Cultural industries in
Stockholm: the growth in recent years, the
drivers for growth, and what key obstacles
that may hinder growth in coming years. The
report can also give insights into how the
Cultural & Creative Industries can contribute
to economic recovery after the pandemic.

Stockholm
FinTech Guide
Welcome to the city where innovation
and equality go hand in hand

This guide targets readers who have an
interest in and the ambition to invest in
gaming, and want to get an insight into the
game industry. The purpose of the guide is to
kick-start a learning process by empowering
the reader with the basic knowledge and
tools to embark on a journey exploring one
of the world’s fastest-growing industries,
thus becoming a confident and experienced
investor in the domain.

Stockholm as a global force
Stockholm is home to 22 global multinational
corporations, which lists the region as number three in Europe after London and Paris.
Foreign companies account for 85 percent
of the headquarters in Stockholm, according
to this report that examines headquarters of
different Multinational Corporations (MNCs)
and regional headquarters located in Stockholm and other Nordic metropolitan regions.
The report provides a European and global
outlook, and examines how the Nordics
compare to Europe and the rest of the world
for MNC headquarters.

Stockholm as a global force
The significance of headquarters in
the Nordics and the Stockholm region

Stockholm Fintech Guide
Stockholm is Europe’s third-biggest fintech
hub, after London and Berlin, based on the
average in 2017-2019. Stockholm Fintech
Guide encapsulates the latest investment
statistics, trends and changes to the fintech
scene in Stockholm. In addition, the guide
includes a number of interviews with fintech
stakeholders that represent the diversity of
the Swedish fintech ecosystem and showcase
what Stockholm is best at – collaboration
based on trust and transparency.

Retail guide Sweden 2020/21
Retail Guide Sweden provides those interested
in retail opportunities in Stockholm and Sweden, the facts, figures and information needed
to evaluate an entry into the most dynamic
market of the Nordics. The report contains
statistics, key facts, descriptions of shopping
districts, and other information tailored for
the international retail investor. Retail Guide
Sweden is produced jointly by the regional
investment promotion agencies of Stockholm,
Gothenburg and Malmö, the Stockholm City
Center Partnership and Business Sweden.
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Brilliance Nationalmuseum

Sense Light Swing Kungsträdgården
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Reflect Kulturhuset

An enlightened Nobel Week
In December we need light in the darkness. This year
possibly more than ever. Nothing was as usual – not even
the traditional ceremonies surrounding the Nobel Prize
awards. That made it extra enjoyable that SBR could
contribute to the illuminating event Nobel Week Lights
during the Nobel week.
THE EVENT ENLIGHTENED THE JOY OF DISCOVERY,
ENCOURAGED CURIOSITY AND CHALLENGED VISITORS
TO LOOK AT STOCKHOLM WITH NEW EYES.
IN COLLABORATION WITH ARTISTS, LIGHTENING
DESIGNERS AND THE LIGHTNING INDUSTRY
THE PUBLIC WAS INVITED TO ART AND TECHNOLOGY
IN AN INNOVATIVE AND PLAYFUL WAY.
Stockholm City Hall, Sergels torg, Konserthuset, Dramaten, Stockholm City Museum and the Nobel Prize
Museum were some of the buildings that borrowed their
facades to the spectacular and artistic lighting installations during the period of 5-13 December. Several of
the installations were inspired by this year’s and previous
years’ Nobel Prizes.
On the City Hall, images from the farthest corners
of space were displayed. It was an installation with a clear

connection to this year’s physics prize for the discovery
of the strangest phenomenon in universe – black holes
– and done in collaboration with the Swedish Space
Agency and the European Space Agency. It was one of
the largest video mapping projects that the city has ever
seen, which also was reflected in the number of visitors
watching outside the City Hall.
Nobel Week Lights Stockholm really became a
light in the dark and got a great and positive response.
Many were the Stockholmers who went out for a walk
to – from a safe distance to others – discover the many
different outdoor installations when darkness fell over
the city this unusual Nobel Week of 2020. The event
was widely spread internationally as well, thanks to
coordinated communication and through the networks
of affiliated partners.
Nobel Week Lights Stockholm was initiated and
produced by Annika Levin, Alexandra Manson, Lara
Szabo Greisman and Helmet AB. The initiative was
part of Nobel Week’s program and was carried out
in collaboration with the Nobel Prize Museum, with
the support of the City of Stockholm, the Stockholm
Chamber of Commerce and the Institut Français
de Suède, as well as a number of other partners and
lighting companies.
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Space on Stockholm City Hall
produced by Lumination of Sweden, PXLFLD and Creative Technology
in collaboration with the Swedish National Space Agency
and the European Space Agency.
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